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One moÕ time, yet again! Ð When you 
call me at the office one of three things 
will occur. Either I will answer the phone 
or the answering machine will answer it. 
If I answer it, we can chat. If the machine 
answers it, you can leave a message 
that, in all likelihood, will be returned the 
next business day. But if you call during 
the day and IÕm not there and you need 
to contact me immediately to reschedule 
or cancel an appointment youÕll need to 
page me at 214-249-9543. Otherwise I 
wonÕt get your phone call until after IÕve 
been to your place. 

❍❁❃❈❅●❐❄❅▲❋✌ ❉■❃ 
COOL WEB SITE  - CHECK IT OUT 

"So, You Want To Watch All 
Of Apple's TV Ads?" 
 
If youÕre an Apple fan, then you probably 
have a favorite Apple TV commercial or 
two. Or three. 
 
You may also wonder why Apple doesnÕt 
run more TV commercials highlighting 
Mac OS X over Windows.Õ 
 
I canÕt help with the latter, but for the 
former thereÕs a web site that displays a 
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video history of Apple TV ads. ItÕs not 
just an historical site; itÕs the actual TV 
commercials in QuickTime format. 
 
At least since the original Ò1984Ó Apple 
has often thought different in TV 
commercials and won more than their 
fair share of advertising awards for a 
variety of campaigns; from the original 
Mac to the iPod. 
 
Until CURQ (http://www.curq.com/) came 
along, there was not, to my knowledge, a 
single website devoted only to AppleÕs 
TV commercial history. Now there is (for 
as long as it lasts). 

❍❁❃❈❅●❐❄❅▲❋✌ ❉■❃ 
 
 

  

Early Warning! Mark your calendars for 
Saturday April 8th. ThatÕs when IÕll be 
the featured presenter at the Apple 
Corps of DallasÕ monthly meeting. 
Topic: iWeb. AppleÕs new web design 
tool for the inept amongst us (like me!). 
We meet at the Richardson Civic 
Center (Arapaho & Central). The 
meeting starts at 9 am, but there are 
events before and after. See 
http://www.acd.org for more info.  



 
 
 
 
 
 
 
 
 
 
 
 

 
 Top OS X tips 
By Rob Griffiths 
 
Want more speed from OS X? The 
operating system is pretty good at 
keeping itself in good shape, so there 
isn’t actually a whole lot you can do to 
improve OS performance. You can, 
however, give it a few little boosts. None 
of these techniques will turn your aging 
G3/500MHz iBook into a new dual-G5 
Power Mac - but every little bit helps. 
 
Reduce desktop clutter 
 
The desktop can be a great place to drop 
stuff, but because of the way OSX 
handles desktop icons, putting stuff there 
can also slow your system down. The 
operating system treats each desktop 
icon just like a full-size Finder window - 
the icon takes up a chunk of memory, 
and the system has to track its position 
and size at all times. Drop enough files 
and folders on your desktop, and you 
may start to notice side effects (such as 
spinning beach balls) when you’re trying 
to do something as simple as open a 
new Finder window. Here’s one simple 
way to cut down on the clutter (and 
system drag) without losing that handy 
storage place: create a folder or two on 
your desktop (call them Need To Look At 
and Things To Do, for example), and 
then move all the items from your 
desktop into the new folders. 
 
Tweak the Finder 
 
For machines with older video cards, 
disabling some of the Finder’s visual 
animations (zoom effects, scrolling info 
panels, and so on) can provide a notable 
increase in speed. Although you can do 
this in Terminal, the easiest way is to 
install Marcel Bresink’s TinkerTool utility 
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($9). In the Finder section, remove the 
check marks from all the boxes in the 
Animation Effects part of the page, and 
then click on the Relaunch Finder button. 
And here’s another tip: in the Dock 
section of TinkerTool, you can enable the 
Suck In effect, a third animation style for 
minimizing windows. This is probably the 
fastest of the three (the other two are 
Scale and Genie), but it’s available only in 
TinkerTool (or via Terminal). 
 
Change the Dock animation 
 
Open the Dock preference pane and 
change the Minimize Using pop-up menu 
to Scale Effect. (If you have TinkerTool, 
you can use that utility’s Suck In effect, 
which is faster than Scale.) On many 
machines, especially those with slower 
video cards, you’ll notice that windows 
minimize to the Dock much more 
smoothly when this effect is enabled. 
While you’re in this preference pane, 
deselect the Animate Opening 
Applications option; when this option is 
turned off, you’ll no longer have to waste 
time watching an application’s icon 
bounce around before the app opens. 
 
Speed up your keyboard 
 
Switch over to the Keyboard & Mouse 
preference pane and open the Keyboard 
tab. Then set the Key Repeat Rate setting 
to Fast and move the Delay Until Repeat 
slider closer to the Short end of the bar 
(see bottom screenshot). Both of these 
changes will make your machine feel 
more responsive. For instance, text will 
disappear at a much quicker rate when 
you hold down the delete key. You can do 
a bit of experimenting to find the settings 
that work best with your typing style. 
 

  

  



 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
Newsline 

Page 3 

Apple Unveils Mac mini with Intel Core Duo 
 
Apple® unveiled the new Mac® mini with the Intel Core Duo processor, delivering performance 
up to four times faster than its predecessor and providing even greater expansion in the same 
innovative and incredibly compact design.* Starting at just $599, the Mac mini is the most 
affordable way to enjoy iLife® ’06, the next generation of Apple’s award-winning suite of digital 
lifestyle applications, and features the Apple Remote and Front Row so you can play your 
music, enjoy your photo slideshows, watch your DVDs, iMovies, music videos and television 
shows from across the room. 
 
“With the new Mac mini, Apple has now moved 50 percent of its entire product line to Intel 
within 60 days—a record transition,” said Philip Schiller, Apple’s senior vice president of 
Worldwide Product Marketing. “The new Mac mini is now up to four times faster with the Intel 
Core Duo, includes even greater expansion in the same incredibly compact design, and is the 
most affordable way to enjoy Front Row and iLife ‘06.” 
 
Featuring the next generation of Apple’s breakthrough Front Row media experience, the new 
Mac mini gives customers a simple way to enjoy their digital lifestyle content on the Mac mini 
including music, photos and videos from across the room using the Apple Remote. With the 
latest version of Front Row, customers can now effortlessly access shared iTunes® playlists, 
iPhoto® libraries and video throughout their home via Bonjour™, Apple’s zero configuration 
wireless networking built into Mac OS® X. 
 
The new Mac mini offers a completely new system architecture for performance up to four 
times as fast as the previous Mac mini, including a 667 MHz front-side bus and 667 MHz DDR2 
SDRAM memory expandable to 2GB. With the latest high-performance connectivity options, 
every new Mac mini now includes built-in 10/100/1000 BASE-T Gigabit Ethernet for high-speed 
networking, built-in AirPort® Extreme 802.11g WiFi for fast 54 Mbps wireless networking**, 
built-in Bluetooth 2.0+EDR (Enhanced Data Rate) and a total of four USB 2.0 ports, twice as 
many as the previous generation. Mac mini includes a DVI interface and a VGA-out adapter to 
easily connect to a variety of displays, including many of today’s most popular flat panel 
televisions, and now features both analog and digital audio outputs to easily connect to a home 
stereo. 
 
The new Mac mini includes iLife ‘06, the next generation of Apple’s award-winning suite of 
digital lifestyle applications featuring major new versions of iPhoto, iMovie HD, iDVD®, 
GarageBand™ and introducing iWeb™, a new iLife application that makes it super-easy to 
create amazing websites with photos, blogs and Podcasts and publish them on .Mac for 
viewing by anyone on the Internet with just a single click. All the iLife ‘06 applications are 
Universal applications that run natively on the new Intel-based Mac mini for maximum 
performance. 
 
Continue on Page 9 
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2 

Q: In the Mail program, under the 
File Menu, what is the symbol that 
is being used with the ÔNew 
Viewer WindowÕ menu? I know 
the 'Apple' and the 'N,' but which 
key is the first one?  
Embarrassed in Dallas 
A: Most of the symbols used in the 
keyboard equivalent chart are self-
explanatory. But some, like these, 
aren’t ~ 

Ask the Tech 

Q: We've only switched to Mac in 
the past 4 months or so - we need 
a program that can print onto 
CDs/ print CD covers etc. We 
were told that there was a 
program called "Nero" but it only 
seems to be available for PC- is 
there any software out there for 
Mac that will do the same as 
Nero? 
 
Suzanne 
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Using keyboard shortcuts 
 
Many menu commands have keyboard 
equivalents, which are displayed to the 
right of the command name in the 
menu. The following symbols are used: 

 
 
 
 
 
 

 

 

A: There are a few. Try: 
 
MacLabelPro by Avery (OS 9 only) 
 
exPressit S.E. 2.1 available (for 
FREE) with packages Memorex 
CD/DVD labels as well as many Disk 
label kits. 
 

  

ÒÉ the MAC guy said 
that our Linksys router 
is the problem.” 
 

Q: I use Charter and AOL. I called 
the AOL people and complained 
bitterly about their service and 
their MAC guy said that our 
Linksys router is the reason AOL 
doesn’t work. They recommended 
DLink. What do you think? (I 
mean about the router - I know 
your opinion of AOL!) 
 

A: Anything is possible, I guess. 
Perhaps he feels the same way about 
Linksys as I do about AOL. But you 
said the router seems to be working 
fine with your Charter account. In 
most instances routers shouldn’t 
matter when you’re connecting to an 
Internet Service Provider. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Problem Of Too Much Choice 
 
How many new brands or products did 
you bring home from the grocery store 
last time you went? 
 
If you're like most people, you probably 
bought at most one or two new items. 
Why? Because today's grocery store 
provides so many choices, you probably 
just bought the brands and products you 
usually buy. You were overloaded with 
choice. 
 
Need proof? Let's just look at the 
statistics around that trip to the grocery 
store. In The Paradox Of Choice, 
sociology professor Barry Schwartz 
takes his readers on a trip to a small 
supermarket and finds that shoppers 
there must select from 285 varieties of 
cookies, 85 flavors and brands of juices, 
and 95 varieties of chips. They face 230 
soup offerings, 120 different pasta 
sauces, 275 varieties of cereal, and 175 
types of tea bags. Supermarkets today 
carry more than 30,000 items, and 
20,000 new products are introduced 
each year Ñ  and almost all of them fail. 
 
Yet, American society has become a 
society all about choice. While personal 
computers and the Internet have 
speeded business and boosted personal 
productivity over the last 25 years, it has 
also spawned a tsunami of information 
for us to wade through, understand, and 
choose how to deal with. At the same 
time, changes in business models, social 
values, and government policies have 
also pushed more choices on the 
consumer. The result: choices now 
dominate the activity of our every day 
lives. And it's making us unhappy. 
 
Most of us believe that all this choice is 
good. After all, it seems reasonable that 

OPINION 
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we live better lives than we did 20 or 50 
years ago, when the American economy was 
less advanced. Surely the satisfaction we get 
from all this choice compensates for the time 
we have to devote to making these 
decisions. 
 
But psychology experiments prove the 
opposite. In one experiment, when 
researchers asked subjects to compare 
chocolate chip cookies from a jar of 10 
cookies and a jar of two cookies, the subjects 
rated the cookie from the smaller jar better 
than the one from the larger jar. And the 
cookie wasn't just better. It was rated more 
valuable, more desirable to eat in the future, 
and more attractive as a consumer item, 
despite the fact the cookies were identical. 
More choice made the subjects feel that their 
sample was less desirable. 
 
This is not an isolated experiment; buyer's 
remorse is now so rampant that car 
dealerships and retail stores have explicit 
policies to deal with the phenomenon. 
Schwartz notes that the more choices we are 
forced to make as consumers, the less 
satisfied Ñ  and the less happy Ñ  we are 
with those choices. He even correlates the 
rise in choice to a parallel rise in depression 
in America over the past 30 years. So the 
tyranny of too much isn't just inconvenient; 
it's bad for our society Ñ  and for business. 
And it's not just commercial products and 
services that are creating this new challenge 
for marketers. Government and social 
programs are piling new decisions onto our 
everyday lives that only make decision 
overload worse. People used to belong to 
company-run pension plans; now employees 
must choose how they wish to invest their 
401Ks among tens if not hundreds of funds. 
People used to simply sign up for health 
insurance; now not only must they choose 
their provider,  
 
Continue on page 7 

  

  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Logitech S 530 Cordless  
Desktop Keyboard and 
Mouse 
 
 
 
 
 

Logitech S 530 Cordless Desktop 
Keyboard and Mouse 
 
There are lots and lots of keyboard and 
mouse combos that'll operate on your 
Mac, but most were really designed for 
Windows, and you often feel that the 
makers made them Mac compatible 
mostly to throw us all a bone or two. But 
the fact that the Mac mini ships without 
input devices, and the growth of Mac 
sales in general, has apparently 
encouraged some companies to try to 
build special products for the platform. 
 
In the past, I've heaped praise on 
keyboards from Matias, such as the 
tactilepro, a modern rendition of the 
original Apple Extended Keyboard, and 
the USB 2.0 keyboard. I'm also a huge 
fan of the original Logitech MX1000 
Laser Cordless Mouse. Up till now, I 
wasn't quite as pleased with the touch 
and other design elements of Logitech's 
keyboards, but that's poised to change 
with the company's $99.99 Cordless 
Desktop S 530 Laser for Mac 
(http://www.logitech.com/index.cfm/produ
cts/details/US/EN,CRID=2162,CONTEN
TID=11420) 
 
Did I say laser? Yes, the stylish keyboard 
and mouse combo includes a neat silver 
and white sculpted laser mouse that puts 
the Apple Mighty Mouse to shame. The 
keyboard itself sports a silver band at the 
top and bottom, and uses low-profile key 
switches similar to those you find on a 
high-quality laptop, though the touch is 
somewhat better than the one on a 
PowerBook or (based on my brief 
encounter) the MacBook Pro. 
 
Comfort is enhanced by the built-in and 
non-removable palm rest. Unlike a 
product that also used laptop-based key 
switches from Kensington, the Logitech 
S 530 is a full-sized keyboard with a 
reasonable amount of separation 

Product Reviews 
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between the standard keys, navigation 
keys, and the numeric keypad. There is 
also a full complement of F keys at the 
top, though they are reduced to narrow 
rectangles. A set of 15 small media keys 
adorn the sides, and they come 
programmed for standard Mac functions, 
such as running iTunes and launching 
iPhoto. Additional keys invoke such 
functions as Tiger's Spotlight feature, 
your browser's home page and your 
favorite e-mail software. There's even a 
separate Eject key, and, as a unique 
touch, a rocker switch for vertical 
scrolling, and a Back button for the 
browser. 
 
The laser mouse, configured as with 
most devices of this sort, for right-
handers, has side buttons for volume 
levels and browser navigation. The 
clicking scroll wheel can, like the Mighty 
Mouse, also be used for horizontal 
scrolling, but it operates far more 
effectively, with superior comfort in 
nearly all respects. You can also double-
click on the wheel to invoke open an 
item, but you have to exert a little more 
pressure to activate the switch than I 
prefer. 
 
You can use the supplied Logitech 
Control Center software to remap the 
various buttons to your taste and 
configure the speed of the various 
scrolling functions. If you don't install the 
software, you're stuck with the standard 
keys and mouse buttons. 
 
Aside from the laser mouse, the 
technology isn't terribly advanced. The  
S 530 uses standard batteries, though it 
promises superior power management to 
extend the lifecycle for up to six months. 
I haven't, however, used the combo long 
enough 
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to gauge how long batteries survive in 
heavy use, but the level indicators on the 
keyboard and mouse are designed to 
flash when you have 10 days to replace 
the batteries. A USB-based mini-receiver 
picks up the signals, and there's a 
desktop insert that supposedly enhances 
the sensitivity to maximize its useful 
range. You might wish for Bluetooth, but 
the wireless receiver should be sufficient 
to handle the signal for any normal 
distance. I moved the keyboard back 
about six feet, for example, and it 
seemed to function acceptably. 
 
As keyboards go, the feel is excellent; 
soft, smooth, accurate, snappy, without 
any of the languid character that afflicts 
some of these devices. I found myself 
growing used to it quickly, although folks 
who prefer to flex their finger muscles as 
they pound away on a keyboard may be 
disappointed. My only quibbles are the 
tiny media keys, which seemed designed 
for fingers far more petite than mine. My 
digits, by the way, are long and relatively 
thin, good for piano playing, but not 
terribly useful for dribbling basketballs. I 
expect you will encounter difficulties with 
those extra keys if your fingers are 
relatively thick. 
 
Mouse motion is superb and precise. In 
fact, I had to slow down tracking speed 
somewhat because the cursor runs so 
fast. The laser mouse's shape is similar 
to the MX1000, although somewhat 
narrower. The extra keys fall comfortably 
to my hand, which isn't always a given 
for such products. 
 
As with most of its devices, Logitech 
offers a five-year limited warranty on the 
S 530, but it seems to be built solidly 

Logi tech, continued 
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enough that you shouldn't have to worry about 
breakdowns. All in all, I'm quite impressed with 
the Mac version of the Logitech Cordless 
Desktop. Microsoft is prepping its own Mac-
oriented mouse and keyboard combo for a 
summer release, but right now the S 530 is the 
one to beat. 

! " # $ %& '  " ( ) * ( + 

Too Much Choi ce, cont i nued 
 
but they must choose the degree of coverage 
they want, the deductibles they are 
comfortable with, and more recently, which of 
36 different prescription discount cards they 
should buy. These choices are not small ones; 
making the wrong choices for retirement and 
healthcare can literally destroy a family's 
financial health. 
 
Marketing In The Era Of Overwhelming 
Choice 
 
If too much choice is a problem for consumers, 
it is a catastrophe for marketers. Why? 
Because consumers have adopted a very 
useful coping strategy for the tyranny of too 
much: they ignore most of what they see. 
When overloaded with choice, they buy brands 
they know and trust, or they don't buy at all. So 
when we visit the grocery store and are faced 
with 100 new types of detergent, we buy good 
old familiar Tide Ñ  and if they don't have that, 
we don't buy detergent that week. 
 
This tyranny of too much is shaking the 
foundations of traditional marketing, calling into 
question such strategies as brand extension, 
market share, and horizontal marketing. We 
can already see the first tremors of this change 
in the  
 
Continue on page 8  
 

  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

We’re on the Web! 

See us at: 

Mac Help Desk.com 

Thanks for taking the time to 
read this month's newsletter.  
 
Hope you enjoyed it. If you 
have any comments or 
suggestions for stories (or 
would even like to write a 
story ~ hint, hint, hint), please 
send them to me at: 
machelpdesk@comcast.net.  
 
Feel free to share this 
newsletter with a friend. The 
newsletter archives are 
located at: 
http://www.machelpdesk.com/
page6a.html.  
 
Y'all come back now, y'hear. 

 

Mac Help 
Desk, 

Inc 

 Too Much Choi ce, cont i nued 
 
 in the erosion of audiences for the major 
TV networks in the face of 500 cable 
channels and satellite TV. Similar forces 
are at work in the personal computer 
world, where 3,000 different 
manufacturers of PCs are undermining 
the profitability of big manufacturers like 
Dell and HP. 
 
So how can business leaders address 
the needs of choice-stressed 
consumers? Blackfriars believes that 
companies must take responsibility for 
making decisions on behalf of their 
customers, something we call strategic 
clarity. In fact, our mantra for surviving 
this new explosion of choice is: 
 
“Less choice creates more value in 
the tyranny of too much.” 
 
How does this strategy play out in the 
marketplace? Most companies don't 
even recognize the problem, to say 
nothing of dealing with it yet. But some 
pioneers are already getting out in front 
of the issue and gaining acceptance by 
consumers. Examples include: 
 
• Google. Despite being one of the 
largest advertising portals on the 
Internet, Google differentiates its 
services by making them the height of 
simplicity for consumers. Compare the 
front page of Google with the front page 
of Yahoo! or MSN, and Google's 
strategic clarity about search is readily 
apparent. And this strategic clarity 
carries over to the business; Google's 
profitability is far higher than Yahoo's 
and MSN's 
• Masa restaurant. This high-end 
Japanese restaurant in New York City 
doesn't have menus. Instead, diners are 
interviewed when they make 
reservations, and Chef Takayama 
prepares a custom meal for each visitor 
based upon their interests and the 

freshest ingredients available. Sound 
silly? This restaurant charges $300 a 
person for meals and is booked for 
months in advance. 
• Bose audio. This high-end audio 
manufacturer has become a household 
name based upon its minimalist designs 
such as the Acoustic Wave and Wave 
Radio. But many consumers are 
surprised to discover that these Bose 
products don't have bass or treble 
controls; in fact, products like the 
company's Lifestyle home theatre 
systems automatically measure the 
acoustics of the room and adjust the 
sound to match them, but don't let the 
user change that sound. Bose is 
unabashed about why they don't give 
users more control: their value is 
applying their acoustics knowledge to 
remove the need for users to adjust their 
sound. 
• St. John's College. This 
coeducational, 300-year-old college in 
Maryland and New Mexico offers an all-
required course of study is based on the 
reading, study, and discussion of the 
most important books of the Western 
tradition. There are no majors and no 
departments; all students follow the 
same program. Sound crazy? 
Kaplan/Newsweek includes St. John's 
College among its "12 Hottest Schools" 
for 2004 Ñ  despite the fact that the 
school doesn't participate in college 
ranking studies. 
 
"Less is more" sounds simplistic. It is. 
But in an era of increasing information 
overload, we predict that it will become 
the new maxim that predicts business 
success. Those businesses that ignore 
this new maxim won't die; theyÕll just 
become increasingly ignored in an era of 
too much of everything. 
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Mac mini continued - 
 
Every new Mac mini comes with 
the   latest release of the world’s 
most advanced operating 
system, Mac OS X version 10.4 
“Tiger” including Safari™, Mail, 
iCal®, iChat AV and Front Row, 
running natively. Mac OS X 
Tiger includes an innovative 
software translation technology 
called Rosetta™ that lets 
customers run most Mac OS X 
PowerPC applications 
seamlessly.*** 
 
Pricing & Availability !The 
new Mac mini is shipping 
today and will be available 
through the Apple Store® 
(www.apple.com), Apple’s 
retail stores and Apple 
Authorized Resellers. 
 
The new 1.5 GHz Mac mini, for 
a suggested retail price of 
$599 (US), includes: 
 
• 1.5 GHz Intel Core Solo 
processor; 
• 512MB of 667 MHz DDR2 
SDRAM, expandable up to 
2GB; 
• a slot-load Combo (DVD-
ROM/CD-RW) drive; 
• 60GB Serial ATA hard drive 
running at 5400 rpm; 
• Intel GMA950 graphics 
processor; 
• built-in AirPort Extreme 
wireless networking & 
Bluetooth 2.0+EDR; 
• Gigabit Ethernet 
(10/100/1000 BASE-T); 
• four USB 2.0 ports; 
• one audio line in and one 
audio line out port, each 
supporting both optical digital 
and analog; 
• DVI-out port for external 
display (VGA-out adapter 
included, Composite/S-Video 
out adapter sold separately); 

and 
• the infrared Apple Remote. 
 
The new 1.66 GHz Mac mini, for a 
suggested retail price of $799 (US), 
includes: 
 
• 1.66 GHz Intel Core Duo processor; 
• 512MB of 667 MHz DDR2 SDRAM 
expandable up to 2GB; 
• a slot-load 8x SuperDrive™ with 
double-layer support (DVD+R 
DL/DVD±RW/CD-RW); 
• 80GB Serial ATA hard drive running at 
5400 rpm; 
• Intel GMA950 graphics processor; 
• built-in AirPort Extreme wireless 
networking & Bluetooth 2.0+EDR; 
• Gigabit Ethernet (10/100/1000 BASE-
T); 
• four USB 2.0 ports; 
• one audio line in and one audio line 
out port, each supporting both optical 
digital and analog; 
• DVI-out port for external display (VGA-
out adapter included, Composite/S-
Video out adapter sold separately); and 
• the infrared Apple Remote. 
 
Build-to-order options and accessories 
include up to 2GB DDR2 SDRAM, 
80GB, 100GB and 120GB Serial ATA 
hard drives, iWork ’06 (pre-installed), 
AirPort Express and AirPort Extreme 
Base Station, Apple Wireless Keyboard, 
Apple Wireless Mouse, Apple USB 
Modem and the AppleCare Protection 
Plan. 
 
The new Mac mini line is also available 
to education customers in the US and 
Canada through the Apple Store for 
Education at 
www.apple.com/education/store or by 
calling an Apple education sales 
representative at 800-800-APPL. 

❍❁❃❆❁❃▼▲ ❅✍❍❁❉●  

 
Apple Announces iPod  
Hi-Fi 
Apple® announced iPod® Hi-Fi, 
an all-new high-fidelity speaker 
system that works seamlessly 
with the iPod to redefine the 
home stereo system. iPod Hi-Fi 
delivers breathtaking acoustic 
performance and room-filling 
sound unlike any other speaker 
system designed for the iPod in 
an innovative, all-in-one design 
that can be powered from a wall 
socket or by six D-cell batteries. 
iPod Hi-Fi is easily controlled by 
the Apple Remote for an 
amazing stereo experience in 
any room in the house. 
 
“Apple is reinventing the home 
stereo with the new iPod Hi-Fi, 
the first iPod accessory that 
adds true high-fidelity sound 
quality to the iPod,” said Steve 
Jobs, Apple’s CEO. “iPod Hi-Fi’s 
unrivaled acoustic performance 
and stunning design is at home 
in any room in the house.” 
 
iPod Hi-Fi has been designed 
and engineered by Apple to 
deliver unrivaled sound quality, 
realistic sound imaging and 
optimal audio performance. Its 
clean, all-in-one design features 
a unique isolated enclosure 
system that includes two custom 
designed wide-range speakers 
and a tuned, ported bass 
system, minimizing vibration 
while maximizing sound quality 
and allowing users to listen to 
their favorite music as it was 
intended with amazing sound 
clarity and rich, deep bass. iPod 
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Hi-Fi features handles to easily 
transport your stereo 
anywhere, a removable front 
grille with precision-mounting 
clips, touch-sensitive volume 
control buttons, the Apple 
Remote for easy song and 
volume control from anywhere 
in the room, a universal power 
supply incorporated into the 
all-in-one design so there’s no 
bulky 
 
Continue on Page 10 
 
 
 

iPod HiFi continued 
 
power brick to weigh it down, 
and the ability to power iPod 
Hi-Fi from six D-cell batteries 
for true portability. 
 
Featuring seamless integration 
with all iPods with a dock 
connector, iPod Hi-Fi 
automatically recharges your 
iPod while docked and 
displays features of iPod that 
maximize the iPod Hi-Fi 
experience such as Tone 
Control, Large Album Art mode 
and volume mirroring.* iPod 
Hi-Fi includes a dual-purpose 
3.5-mm auxiliary input that 
accepts either analog or digital 
signals for easy connection to 
a wide range of audio sources. 
iPod Hi-Fi is compact and can 
be powered by AC or six D-cell 
batteries, providing more 
flexibility than any traditional 
home stereo and is perfect for 
use not only at home, but just 
about anywhere you go 
without compromising sound 
quality. 
 
Apple today also announced 
new luxurious leather cases 
designed specifically for the 
fifth generation iPod and iPod 
nano models. The Leather 

Case for iPod is made with fine, hand-
crafted Italian leather and features a soft 
and durable interior lining for a secure 
fit, making it the perfect carrying case 
for iPod or iPod nano. 
 
Pricing & Availability !iPod Hi-Fi 
includes the Apple Remote, a 
removable grille, an AC power cord and 
10 Universal Dock adapters, and is 
available for $349 (US). The Leather 
Case for iPod is available in 30GB and 
60GB models as well as an iPod nano 
model, each for $99 (US). iPod Hi-Fi 
and all models of the Leather Case for 
iPod are available through the Apple 
Store® (www.apple.com), Apple’s retail 
stores and Apple Authorized Resellers. 

❍❁❃❆❁❃▼▲ ❅✍❍❁❉●  

 
iTunes Music Store Downloads 
Top One Billion Songs 
Apple¨  announced that one billion 
songs have been legally downloaded 
from the iTunes¨  Music Store since it 
was launched less than three years ago. 
The billionth song ÒSpeed of SoundÓ 
was purchased as part of ColdplayÕs 
X&Y album by Alex Ostrovsky from 
West Bloomfield, Michigan and as the 
grand prize winner he will receive a 20-
inch iMac¨ , 10 fifth generation iPods 
and a $10,000 gift card good for any 
item on the iTunes Music Store. In 
addition, Apple will establish a 
scholarship to the world-renowned 
Juilliard School of Music in his name to 
commemorate this milestone. 
 
ÒI hope that every customer, artist and 
music company executive takes a 
moment today to reflect on what weÕve 
achieved together during the past three 
years,Ó said Steve Jobs, AppleÕs CEO. 
ÒOver one billion songs have now been 
legally purchased and downloaded 
around the globe, representing a major 
force against music piracy and the 
future of music distribution as we move 
from CDs to the Internet.Ó  
 
With AppleÕs legendary ease of use, 
pioneering features such as integrated 
video and Podcasting support, iMix 
playlist sharing, seamless integration 

with iPod¨  and groundbreaking 
personal use rights, the iTunes 
Music Store is the best way for 
Mac¨  and PC users to legally 
discover, purchase and 
download music and videos 
online. The iTunes Music Store 
now features a selection of over 
3,500 music videos, Pixar and 
Disney short films, a variety of 
hit TV shows, 35,000 podcasts, 
16,000 audiobooks and more 
than two million songs from the 
major music companies and 
independent record labels. 
 
The iTunes Music Store is also 
the worldÕs most popular video 
download store with more than 
15 million videos purchased and 
downloaded. iTunes offers over 
60 popular TV shows for just 
$1.99 for viewing on a computer 
or iPod and recently added new 
hit programming from ABC, 
Bravo, NBC, MTV Networks and 
SHOWTIME.  

❍❁❃❆❁❃▼▲ ❅✍❍❁❉●  
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