
A MESSAGE FROM DRU
IÕm back! More or less in one piece. 

¥¥¥¥¥
Do you play Solitaire? Then you need to see this stunning 
version of the well known one-person card game, 
Klondike Solitaire. It builds on the power of Cocoa and 
OpenGL to provide integrated 3D effects during 
gameplay. You can download this freeware version of 
Solitaire for Mac OS X here - http://lavacat.com/ Enjoy!

¥¥¥¥¥
By now youÕve probably heard of, seen, or played with 
AppleÕs current operating system, Mac OS X 10.5, a.k.a. 
Leopard! For those of you whoÕd like to install it on your 
Mac but your Mac doesnÕt have the requisite 867MHz 
hereÕs a solution - LeopardAssist . LeopardAssist lets 
you install Leopard on Sub-867MHz Macs!

Using a temporary Open Firmware "trick", it changes the 
reported CPU speed to 867MHz and starts the installer 
from CD. This simple trick means you don't have to 
modify your DVD to install  Leopard. Finally, when 
installation is done or when installation is ready to reboot, 
you simply flash the PRAM back to restore the original 
CPU speed and restore booting from the hard disk. 

You can download it for FREE here. Remember, youÕll 
need a copy of Leopard, too!

¥¥¥¥¥
The new rules for buying a Mac
The world has a lot of unwritten rules: In social etiquette. 
In baseball. And in buying computers. For years, we have 

unquestioningly followed numerous unwritten rules when 
buying a Mac. Like many customs, these rules were once 
based on a foundation of facts and reason. But in the past 
few years, many longstanding Mac truths have been 
upended. All Macs run on multiple-core Intel processors 
now. iMacs are no longer hobbled by crippling feature 
limitations. And speedy external peripherals have 
drastically lessened the need for add-on cards. In other 
words, the old rules no longer apply. Go here to see the 
new rules.
! ! ! ¥¥¥¥¥
Last reminder : Make your reservations for Wednesday, 
June 25th, 7:30 pm., Pocket Sandwich Theater , located 
at 5400 E. Mockingbird, just east of Central Expressway. 
My band, LoveSong , will be performing as part of the Lu 
Mitchell & Catch 23  show. ThisÕll be my Ôreturn-to-
working-gig.Õ

Reservations are strongly  recommended . Call (214) 
821-1860.

¥¥¥¥¥
FOR SALE¥FOR SALE¥FOR SALE

PowerBook G4 (Laptop) - 1.5 GHz, 256 MB RAM, 
80 GB Hard Drive, Mac OS X 10.4.11, WiFi - Yours 
for $750

V O L U M E  1 8 ,  N U M B E R  6                                                                              J u n e  2 0 0 8

M a c  H e l p  D e s k ,  I n c  •  S u p p o r t ,  S a l e s ,  T r a i n i n g ,  &  S e r v i c e

MACFACTS
M a c  H e l p  D e s k , I n c

S u p p o r t ,  S a l e s ,  T r a i n i n g ,  &  S e r v i c e
(972) 783-9787 ¥ (214) 336-7162 - Cellular

e-mail address - support@machelpdesk.com
Web site - http://www.machelpdesk.com

                                           a Macintosh Solutions Provider company

http://lavacat.com
http://lavacat.com
http://leopardassist.sourceforge.net/
http://leopardassist.sourceforge.net/
http://www.macworld.com/article/133150/2008/05/macbuying.html
http://www.macworld.com/article/133150/2008/05/macbuying.html
http://www.dallas.net/~pst/
http://www.dallas.net/~pst/
http://www.lovesongband.com
http://www.lovesongband.com
http://www.lumitchell.com/
http://www.lumitchell.com/
http://www.lumitchell.com/
http://www.lumitchell.com/
mailto:support@machelpdesk.com
mailto:support@machelpdesk.com
http://www.machelpdesk.com/
http://www.machelpdesk.com/


Create Good Queries 
In Spotlight

On the surface, searching with 
Spotlight is pretty straightforward.  But 
if your search involves multiple terms, 
or if you need to narrow down your 
results to dig up  a particularly elusive 
Þle, knowing how to put together a 
good search query will pay off. By 
mastering a few simple tricks, you can 
limit your search to speciÞc types of 
data, exclude terms, and moreÑ
helping Spotlight locate exactly what 
you need. and then take you inside 
some of its lesser know featuresÑ
including how to use keywords to limit 
your search to speciÞc dates, authors, 
or Þle types.

Fix your phrasing

Every Spotlight query is an AND 
search by default. This means the 
program looks for Þles containing all 
the words you type. For instance, if you 
enter time machine, Spotlight seeks 
out anything that contains both the 
word time and the word machine. So 
the search will turn up  any Þles that 
mention LeopardÕs new Time Machine 
feature, as well as e-mails from your 
IT administrator discussing the best 
time to swing by and Þx your machine.

You can narrow down the search 
results by using quotation marksÑthis 
tells Spotlight that the words must 
appear next to one another. If you type 
Òtime machineÓ, Spotlight will look only 
for Þles that contain the exact term 
inside the quotation marks. It will Þnd 
Time Machine.doc and any Þle 
containing the term time machine, but 
it will skip  over your presentation on 
the evolution of machines through 
time. You donÕt even have to use both 
quotation marks; typing only the Þrst 
one tells Spotlight that the words 
following it must appear together. 
However, if you want to add more 
search terms after the phrase, youÕll 

need to add the closing quotation 
mark.

Apply Boolean searching

One of the biggest additions to 
Spotlight is support for true Boolean 
searching, which uses logical 
operators (AND, OR, and NOT) to 
pinpoint results.

For instance, if you type Òtime 
machineÓ OR morlocks, youÕll get 
references to LeopardÕs backup  tool, 
as well as any Þles related to H. G. 
WellsÕs Þctional species. To Þnd Þles 
that include time machine but make no 
mention of H. G. Wells, type Òtime 
machineÓ NOT Wells. When you 
perform a Boolean search, make sure 
to type operators in capital letters.

Use Metadata

In addition to scouring your ÞlesÕ 
names and contents, Spotlight peruses 
metadataÑÞle information generated 
by the program or device that created 
the Þle. For example, a digital photoÕs 
metadata may include information 
about the camera used to take the 
photo and about how the photo was 
taken: the camera type, focal length, 
color space, exposure time, and so on. 
If you want to Þnd all photos taken with 
a certain camera, just enter its name or 
model number in the search Þeld.

To see what sort of metadata a Þle is 
storing, select it in the Finder, press 
command-I to open the Get Info 
window, and click on the triangle next 
to More Info. However, youÕre not 
limited to the metadata you see here. 
You can add your own keywords to any 
Þle. In the Get Info window, click on the 
triangle next to Spotlight Comments. In 
the text Þeld that appears, enter any 
keywords that might help  you in future 
searches, such as the project the Þle is 
related to or the last name of a person 
you associate with it. For example, by 

adding the comment HOUSE08 to any 
Þles having to do with the purchase 
and remodeling of your new home, 
youÕll be able to Þnd all those Þles with 
one easy search.

If you use this trick often, you may 
want to create an Automator workßow 
that lets you apply the same comment 
to multiple Þles at once. To do this, 
launch Automator, select Files & 
Folders from the Library column, and 
drag Set Spotlight Comments For 
Finder Items from the Actions list to the 
workßow pane. Click on Options, and 
enable the Show This Action When 
Workßow Runs option. Then select 
File: Save As Plug-In. Give the plug-in 
a name, such as Spotlight Comments, 
and select Finder from the Plug-In For 
pull-down menu.

To put your new Automator workßow to 
use, simply control-click (or right-click) 
on the Þles. In the contextual menu, 
select More: Automator: Spotlight 
Comments (or whatever you named 
your plug-in item). A dialog box will 
appear, allowing you to add your 
comments to dozens of Þles at once.

Take advantage of keywords
Even when you know what youÕre 
looking for, you may get an 
overwhelming number of search 
results. To help  limit searches to 
certain Þle types or time periods, use 
one of the many useful keywords that 
Spotlight understands. Place the 
appropriate keyword and a colon in 
front of your search term (but donÕt 
accidentally insert a space before or 
after the colonÑa common mistake).
Here how to take advantage of 
SpotlightÕs keywords:

Search for File Names  If you know 
the name of the Þle youÕre looking for, 
you can limit your search to Þle names 
by using the name: keyword.

Continue on Page 8
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Purchase New  Movies on 
iTunes the Same Day as DVD 
Release

Apple announced that new movie 
releases from major Þlm studios and 
premier independent studios are 
available for purchase on the iTunes 
Store (www.itunes.com) on the same 
day as their DVD release. New 
releases and catalog titles will be 
available from 20th Century Fox, The 
Walt Disney Studios, Warner Bros., 
Paramount Pictures, Universal Studios 
Home Entertainment, Sony Pictures 
Entertainment, Lionsgate, Image 
Entertainment and First Look Studios. 
Movies purchased from iTunes can be 
viewed on an iPod¨ with video, 
iPhoneª, Mac¨ or PC or on a 
widescreen TV with Apple TV¨, with 
new releases priced at $14.99 and 
most catalog titles at $9.99.

ÒWeÕre thrilled to bring iTunes Store 
customers new Þlms for purchase day-
and-date with the DVD release,Ó said 
Eddy Cue, AppleÕs vice president of 
iTunes. ÒWe think movie fans will love 
being able to buy their favorites from 
major and independent studios.Ó

New releases available for purchase 
on the iTunes Store this week, 
concurrent with their DVD release, 
include ÒAmerican GangsterÓ and ÒThe 
Diving Bell and the Butterßy.Ó Other 
popular titles now available for 
purchase include ÒJuno,Ó ÒCloverÞeld,Ó 
ÒI Am Legend,Ó ÒThere Will Be Blood,Ó 
ÒAlvin and the ChipmunksÓ and ÒWalk 
Hard: The Dewey Cox Story.Ó

The iTunes Store is the worldÕs most 
popular online music, TV and movie 
store with a catalog of over six  million 
songs, 600 TV shows and over 1,500 
Þlms including 200 in stunning high 
deÞnition video. With AppleÕs legendary 
ease of use, pioneering features such 
as new iTunes Movie Rentals, 
integrated podcasting support, iMix 

playlist sharing, the ability to turn 
previously purchased tracks into 
complete albums at a reduced price, 
and seamless integration with iPod and 
iPhone, the iTunes Store is the best 
way for Mac and PC users to legally 
discover, purchase and download 
music and video online.

Pricing & Availability  
Movie purchases and rentals from the 
iTunes Store for Mac or Windows 
require iTunes 7.6.2, available as a 
free download immediately from 
www.itunes.com. iTunes movie 
purchases and rentals require a valid 
credit card with a billing address in the 
country of purchase. iTunes Movies 
are available in the US only and are 
$9.99 (US) for library title purchases 
and $14.99 (US) for new release 
purchases and $2.99 (US) for library 
title rentals and $3.99 (US) for new 
release rentals, and high deÞnition 
rental versions are priced just one 
dollar more with library title rentals at 
$3.99 (US) and new release rentals at 
$4.99 (US). Short Þlms are available to 
rent for 99 cents (US). Movies can be 
previewed, purchased and watched on 
iPod classic, iPod nano with video, 
iPod touch, iPhone and on a 
widescreen TV with Apple TV.

¥¥¥¥¥
HBO & Apple Bring Critically 
Acc la imed Te lev i s i on 
Programming to the iTunes 
Store

HBO and Apple announced that 
programming from HBO  is now 
available for purchase and download 
on the iTunes Store (www.itunes.com). 
New HBO programs on iTunes include 
the Emmy Award-winning programs 
ÒThe Sopranos,Ó ÒSex and the City,Ó 
ÒDeadwoodÓ and ÒRome,Ó as well as 
the critically acclaimed hits ÒFlight of 
the ConchordsÓ and ÒThe Wire.Ó The 
iTunes Store is the worldÕs most 
popular online TV store with over 150 

million episodes sold and features the 
worldÕs largest catalog with over 800 
shows (over 20,000 episodes).

ÒWeÕre very excited to make these 
legendary HBO  programs available on 
the iTunes Store,Ó said Henry McGee, 
president of HBO Video. ÒWhether 
catching up  on ÔSex and the CityÕ in 
anticipation of its upcoming movie 
release or reliving a favorite 
ÔSopranosÕ episode, we think viewers 
will love being able to watch these 
shows on their iPod or iPhone.Ó

ÒWeÕre thrilled to bring this incredible 
lineup  of programming from HBO to 
the iTunes Store,Ó said Eddy Cue, 
AppleÕs vice president of iTunes. 
ÒThese are some of the most talked 
about television shows ever, as well as 
some of the most requested by our 
customers.Ó

ÒSex  and the City: The MovieÓ 
premieres in theaters on May 30, and 
in preparation for the movieÕs debut, 
fans can choose any or all 94 episodes 
from the entire six  seasons of the 
program.

Television shows purchased and 
downloaded from the iTunes Store can 
be viewed on a Mac  ̈ or PC, iPod¨ 
nano with video, iPod classic, iPod 
touch, Þfth generation iPod, iPhoneª 
or on a widescreen TV with Apple TV¨. 
ÒSex  and the City,Ó ÒThe WireÓ and 
ÒFlight of the ConchordsÓ are $1.99 per 
episode, and ÒThe Sopranos,Ó 
ÒDeadwoodÓ and ÒRomeÓ are priced at 
$2.99 per episode. iTunes customers 
can also choose to purchase entire 
seasons of their favorite programs.
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 Q: I have moved from a PC to the 
iMac. In the Windows environment, I 
felt a need to run utilities to clean out 
the registry and defragment the hard 
disk frequently. Is this also needed on 
the iMac? If so, what programs are 
recommended?

A: The Mac operating system, called 
OS X Leopard, doesnÕt include a 
registry, which is a feature of Windows 
that holds information that programs 
need to operate properly. So thereÕs no 
need to clean or maintain any registry 
on a Mac.

Mac hard disks, like those on Microsoft 
(MSFT) Windows computers, can get 
fragmented Ñ a condition in which 
parts of Þles are so scattered around 
on the disk that the disk runs slowly. 
However, the operating system has 
some under-the-covers features that 
generally obviate the need to run a 
defragmentation utility. In fact, Apple, 
which calls defragmenting a disk 
ÒoptimizingÓ it, ßatly claims that ÒYou 
probably wonÕt need to optimize at all if 
you use Mac OS X.Ó There are some 
Mac defragmentation utilities, but I 
donÕt believe you will need them unless 
you have large numbers of extremely 
large Þles and almost no free disk 
space.

Q. What is the easier way to run the 
Windows operating system on Intel-
based Macintosh hardware Ñ Boot 
Camp or a program like Parallels?

A. Both methods of running Windows 
on a Mac have their advantages. But 
before you take the plunge, you should 
Þgure out how and how often you want 
to run Windows.

The main advantage to using $80 
s o f t w a r e l i k e P a r a l l e l s 
(www.parallels.com) or VMware Fusion 
(www.vmware.com) is that you can run 
both systems at the same time and 
even cut and paste text or move Þles 
between your Mac and Windows 
desktops. These programs create a 
virtual version of Windows on your 
Mac, but they may run a little slower 
than a Windows system running on 
Boot Camp.

Boot Camp (apple.com/macosx/
features/bootcamp.html) comes free 
with Mac OS X 10.5 systems and 
requires you to partition part of your 
MacÕs hard drive so you can install the 
Windows system there. The downside 
to this is that you have to switch back 
and forth between systems by 
rebooting each time.

With either approach youÕll need to buy 
a copy of the Windows system 
software. And since that copy of 
Windows is just as vulnerable to 
malware as one running on a PC, you 
may want to invest in antivirus/
antispyware software as well.

Q: I just purchased a new iMac. How 
do I get the information off of my old 
iMac and on to my New iMac?

A: USB  stick, external hard drive, 
online backup  - there are now 
numerous ways to transfer information 
between two computers. For Mac 
users, one of the best ways to get 
large amounts of data from one 
computer to another is using the built-
in Target Disk Mode feature.

Target Disk Mode essentially turns 
your Mac temporarily into an external 
hard disk or ÒtargetÓ, allowing it to be 

connected to another ÒhostÓ Mac via 
Firewire. Before you set up  your Mac in 
Target Disk Mode, make sure the 
target computer is switched off and 
connected to the host computer with a 
Firewire cable.

With the two computers hooked up, 
switch on the target computer while 
simultaneously pressing the ÒTÓ button 
on its keyboard until the Firewire icon 
appears. The target computerÕs hard 
disk will now be available to the host 
computer, and should appear as an 
external Firewire drive on its desktop. 
Files can then be dragged and 
dropped between the two as normal. 
Once youÕve Þnished the copying, 
safely eject the target computer by 
either dragging its hard disk icon to the 
trash or going to Eject from the File 
menu.

Users of OS X 10.4 Tiger or 10.5 
Leopard can also set up  their computer 
to restart in Target Disk Mode by going 
to the Startup  Disk menu of System 
Preferences and selecting the Target 
Disk Mode option.

Q: I have a a one month old AirPort 
Express (wireless-N version) that has 
been acting ßakey, and I tried to 
perform a factory default reset to no 
avail. Now What?

A: Not all Wireless-N versions of the 
AirPort Express follow the same 
factory reset procedure. 

Normally, to do a factory reset unplug 
the AirPort Express, and then plug it in 
while holding down the reset button 
until the LED ßashes green four times, 
then release the reset button. 
However, if that doesnÕt work, try this: 

Leave the AirPort Express plugged in, 
press and hold the reset button until 
the LED ßashes amber rapidly. Now 
keep  the reset button pressed in for at 
least 10 more seconds and then 
release.
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Why Apple is more expensive 
than Amazon

LetÕs say you would like to listen to one 
of the most amazing performances 
ever made, Glenn GouldÕs 1981 
recording of BachÕs Goldberg 
Variations. And letÕs say you have 
Þgured out the DRM is a really terrible 
idea, so you would like the hear it on 
high-quality MP3s.

The good news is that there are a 
number of places to legally purchase 
the right to download DRM-free MP3s. 
Lots of music from the major labels is 
available on Amazon, and it costs the 
same or less per track than AppleÕs 
iTunes Music Store (ÒiTMSÓ), and you 
can Þnd more DRM-free tracks on 
Amazon than on iTMS.

For example, Bach: Goldberg 
Variations, BWV 988  on 256-bit DRM-
free MP3 is just $9.99 from Amazon. 
The same album is also $9.99 from 
Apple, but you get DRM. And there are 
tons of tracks on Amazon that are 
actually less expensive than on iTMS, 
so you get better music for less money 
without the DRM hassle. So is Apple 
screwing the customers?

In a word, no.

The reason you can Þnd more music 
on Amazon at a lower price is that the 
Record Labels want it that way. Do you 
think they charge Apple and Amazon 
the same price for each track and 
Apple simply charges you more and 
pockets the difference as a higher 
markup? The labels would like you to 
think that, but they actually charge 
Amazon less for each track, and thatÕs 
how Amazon can charge you less.

Do you think Apple insists on the DRM 
but Amazon has the vision to see that 
the future of music is DRM-free? Do 
you think Jeff Bezos is a better 
negotiator and he was able to get a 

better price per track than Steve Jobs? 
Without putting up with DRM?

Really? How does that work, when 
iTMS is now the third-largest music 
retailer in the United States? How does 
the lower-volume store get better 
selection with fewer hassles and 
negotiate lower prices from its 
suppliers? When Steve BallmerÑnot 
an easy man to intimidateÑasked 
them for music to put in his Zune 
marketplace, these nice people 
extorted a $5 tax  on each Zune sold 
from him. So how did Amazon get such 
a sweet deal?

Price Þxing is how.

The major labels want nothing more 
than to break AppleÕs dominance of the 
digital music business. They spin it as 
a good thing. More retailers means 
more competition, which is good for 
consumers. But let me ask you: if 
Amazon selling music for 89 cents a 
track is good for consumers, why isnÕt 
iTMS also selling music for 89 cents a 
track good for consumers?

It would be good for consumers, but it 
wouldnÕt be good for the music labels. 
The reason it wouldnÕt be good for the 
music labels is that they really donÕt 
want consumers paying 89 cents a 
track for DRM-free music. They want 
consumers to stop using iPods and 
start using devices with DRM that the 
labels can control.

They want consumers using devices in 
proprietary silos like old-fashioned cell 
phones, where you pay for the track, 
you pay for the bits transferred over 
the air, and then you pay all over again 
when you want to use a few seconds 
of the track as a ring tone.

As soon as they can break this pesky 
iPod-iTMS-iPhone nonsense, the 
labels want to get back to dictating 
what you pay and how often you pay. 

The labels want to do business with 
people like Microsoft. Microsoft gets it: 
all the people who bought music using 
MSN music? They can buy it all over 
again at the Zune store.

Do you think that the MP3 genie is out 
of the bottle and will never go back? 
You havenÕt been paying attention to 
digital video media. The movie folks 
have succeeded in making DRM a 
standard for movies on DVD, and it is 
even worse on BlueRay. Have you 
seen the hoops a Microsoft PC has to 
go through to play video these days? 
Each piece of hardware has to promise 
to be a good boy and not let you 
actually do anything with the bits 
without permission.

The movies people have imposed 
harsher DRM on movies, and the 
music labels like the look of that.

The onlyÑI repeat onlyÑreason the 
labels allow competing stores to have 
DRM-free tracks is that itÕs the only 
way to get music onto an iPod. Think 
about that for a moment: AppleÕs 
dominance of the music player 
business is the actual reason you can 
buy a DRM-free track from Amazon. If 
anybody else had a substantial chunk 
of the player market, the labels would 
be busy trying to make the other 
playerÕs DRM the standard.

Imagine a world where every online 
store sells DRM-free music encoded in 
open licensable formats. In such a 
world, any player can play music 
purchased from any store, and any 
store can sell music which is playable 
on all players. This is clearly the best 
alternative for consumers, and Apple 
would embrace it in a heartbeat.

Continue on Page 8
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A New Flip Mino To Hook 
More Fans of Video
Tiny  Camcorder Has A 
Rechargeable Battery  And Touch-
Button Issue

By Katherine Boehret

When Pure Digital Technologies Inc. 
introduced its Flip  point-and-shoot 
camcorder a year ago, it dramatically 
simpliÞed video recording. The Flip 
measured the size of a small digital still 
camera, cost less than $150 and its 
videos could be emailed in one quick 
process. Consumers gobbled up the 
tiny, non-intimidating device.

But to the style-conscious set, the Flip 
looked like a clunky Fisher-Price toy -- 
especially when compared with a 
sleek, new iPod or more-sophisticated 
digital cameras -- and was too thick to 
comfortably slip  into a pocket. Last fall, 
Pure Digital introduced an enhanced 
version: the Flip Video Ultra, but its 
biggest aesthetic difference was new 
orange, pink and green colors.

Today, the company will begin sales of 
its $180 Flip  Video Mino (pronounced 
ÒminnowÓ), the hippest offering yet from 
Pure Digital. This 60-minute Flip 
includes many Þrsts for the company: 
rechargeable batteries; touch-sensitive 
buttons rather than old-school, push-
down buttons; and a thinner build that 
measures 40% smaller, overall. The 
Flip  Mino is also the Þrst one in the 
family to enable publishing to 
MySpace; prior software limited Web-
site sharing to YouTube and AOL 
Video.

IÕve been using a glossy, black Flip 
Mino (it also comes in white) for the 
past two weeks and it looks much 
cooler than older models. Its newly 
positioned USB  adapter pops up  from 
the top  of the camera like something 
from a Swiss Army Knife. The Mino 
offers features such as the ability to 

lock the delete button, so no one 
accidentally deletes your videos, and 
mute all camera sounds, so as to 
record silently during quiet moments 
like wedding ceremonies or speeches.

I brought it along with me almost 
everywhere I went because of its small 
size and light weight, even Þtting it into 
a thin clutch purse with a cellphone 
and BlackBerry. I used the Mino in 
various situations ranging from bright, 
scenic outdoor settings to indoors 
while eating dinner in a candle-lit 
restaurant. Overall, I was pleased with 
the sound and picture quality of the 
Mino, and I found its built-in software, 
which automatically starts when the 
camera plugs into your Mac or 
Windows PC, to be a pleasure to use.

It took just a few minutes to trim 
excess footage from my videos before 
saving them to my computer or sharing 
them with friends and family. Another 
way to share videos from the Flip  Mino 
is via Pure DigitalÕs server, which 
sends emails with embedded video 
links, saving upload and download time 
on both ends. Though I didnÕt publish 
any of my videos on a public Web  site, 
AOL, MySpace and YouTube were just 
one step away.

The Flip  MinoÕs touch buttons, while 
stylish, were difÞcult to use at Þrst. I 
missed the tactile feel of physical 
buttons as I tried to hold this small 
video camera and press the zoom 
buttons using just one hand. The new, 
touch-sensitive buttons werenÕt as 
satisfying and stable to use, and I 
pressed them accidentally more than a 
few times. For instance, the Zoom Out 
button is directly below Record, making 
it easy to mistakenly touch it. After 
about a week of using the Mino, I grew 
more accustomed to using these new 
touch buttons, but it shouldnÕt take so 
long to make the adjustment.

Just looking at the Flip  MinoÕs fresh 
new exterior makes it hard not to think 
about the things that this redesigned 
camcorder is still lacking, like a larger 
viewing screen (the Mino screen is 1.5 
inches, no larger than that of the Flip 
Ultra), high deÞnition video and 
wireless sharing capability. These 
features would likely raise the price 
and/or tax the battery, and many users 
of the Flip ßock to it for its low price 
and simplicity. Still, Pure Digital says 
that it will offer HD video and a larger 
screen on a product within a year, and 
is looking into features that might 
include wireless transferring.

I grew fond of the MinoÕs rechargeable 
battery. Whenever I plugged this 
gadget into my computer to transfer 
videos, my Mino charged up  via USB 
without me having to think about it. A 
full charge lasts four hours and 
recharging a dead battery takes about 
three hours.

Pure Digital says that the sound quality 
and lighting are improved in this model. 
Like previous models, this Flip  records 
in 640x480 pixels at 30 frames per 
second.

The Mino didnÕt have a problem with 
lighting in most situations; indeed it did 
a nice job  of capturing images of my 
family sitting around a table in a 
restaurant with little more than 
candlelight to brighten the picture. It 
doesnÕt use a ßash or a built-in light, 
but instead uses automatic sensors to 
adjust to various levels of light.

This svelte camcorder seemed to 
handle noise more evenly than I 
remembered in prior Flip  models. It 
didnÕt make my voice sound 
unbearably louder than everyone 
elseÕs, even though I was closest to the 
cameraÕs microphone, yet it managed 
to detect voices across the room.

Continue on Page 9
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Windows on Macs: Three 
Paths for Integration
Running Windows applications on a 
Mac has long been seen as the holy 
grail of acceptance in the workplace. 
These days there three ways of ways 
to make that integration happen. 
Between Crossover Mac to run 
individual applications, Parallels and 
VMWare Fusion to run Windows itself 
under emulation, and Boot Camp, 
which lets you dual-boot your Mac into 
OS"X or Windows at need, there are 
fewer reasons than ever not to make 
the switch in your ofÞce or school.

Boot Camp

Boot Camp, AppleÕs dual-boot utility, 
became available under Tiger (Mac 
OS " X 10.4) at a time when many 
enthusiasts had been trying to 
shoehorn Windows onto the new Intel-
based Macs. OfÞcially supported, it 
wasnÕt especially easy to conÞgure, 
and driver support was iffy at best. 
With the release of Leopard (Mac 
OS"X 10.5), Boot Camp emerged from 
beta and became an easy-to-use 
option, even providing drivers for Mac 
hardware on the Leopard installation 
CDs.
To say that Boot Camp  was a 
resounding success is an 
understatement. PC Magazine ended 
2007 by declaring the MacBook Pro to 
be the Òfastest Windows laptopÓ that 
they had ever seen. For people who 
wanted to make the switch, but who 
didnÕt want to lose out on Windows-
speciÞc software (especially games), 
this was a sureÞre way to ease their 
transition

It is not, however, a panacea. Much 
like dual-booting with Linux  (which, 
coincidentally, Boot Camp  also allows), 
you can be in either OS " X or in 
Windows, but not in both 
simultaneously. This makes Boot 
Camp a solution for gaming, and for 
some it allows them to live a double 

life, booting into Windows when they 
need their Windows-speciÞc software, 
and then returning to OS " X for 
everything else.

Virtualization

For people who need access to one or 
two Windows packages, but who donÕt 
want to give up the stability, efÞciency, 
and power of OS " X, VMWare, 
Parallels, and Sun offer products that 
run a complete instance of Windows in 
a window. This allows complete access 
to OS"X while simultaneously running 
Internet Explorer, for example, to 
access an especially poorly designed 
website. Or perhaps to run a Windows-
only accounting package or graphic 
design tool.

The beneÞts are many, of course. You 
donÕt ever have to leave OS"X, and you 
can continue to use the mail, browser, 
and other applications that you are 
familiar with. If youÕre a recent convert 
to the Mac, you can slowly wean 
yourself off of Windows applications 
while you learn your way with the OS"X 
equivalents.

The drawbacks, however, can be 
severe. Even with a dual-core 
processor and signiÞcant amounts of 
RAM, applications tend to run more 
slowly in Windows under emulation 
than they would running Windows in 
Boot Camp. This is less of an issue if 
youÕre only running Internet Explorer 
for cross platform testing, but no 3D 
application is going to run well on 
anything short of a souped up Mac 
Pro. Your mileage may vary, of course, 
but when tested on a 2.2 GHz 
MacBook with 2"GB of RAM, nothing 
ran especially quickly. I imagine the 
same would not necessarily be the 
case with a MacBook Pro.

A Third Option

The Þnal option, and one that should

provide a speedier experience, is to 
employ Wine (an acronym that stands 
for Wine Is Not an Emulator), or its 
commercial counterpart, Crossover 
Mac. Crossover and Wine, instead of 
emulating a PC on which to install 
Windows, provide a layer of 
programming that translates system 
calls (known as the Application 
Programming Interface or API) from 
Windows applications directly, 
converting them into calls that the 
hardware and operating system can 
understand, in much the same way 
that Rosetta allows PowerPC 
applications to run on an Intel Mac.

Without the overhead that running a 
full install of Windows entails, this 
solution is often faster than running the 
application under Windows in Boot 
Camp. The drawback is that while 
many applications are supported (see 
the Wine Application Database), not 
every Windows application is 
supported, and some applications are 
either too old or were designed too 
unconventionally to run well under 
Crossover.

Running Windows applications on a 
Mac is always going to require a 
sacriÞce of some sort, but given these 
three options, there are fewer reasons 
to keep  Macs out of business 
environments all the time. Given their 
relatively easy support needs, the 
breadth of software available, the 
move by many businesses towards 
more Web  2.0 models in their 
applications, and now these venues for 
running Windows applications when 
you must, the nay-sayers are going to 
need to come up  with some new 
excuses.
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Spotlight, cont.

For instance, when you type 
name:machine, Spotlight will Þnd only 
Þles that contain the word machine in 
their names (though your search 
results may also turn up bookmarks, 
iCal events, and other items). As with 
regular search queries, youÕll need to 
use quotation marks to identify phrases
Ñfor example,  name:Ótime machineÓ.

Find an Author  If you canÕt remember 
the contents of a Þle but you know the 
name of the person who created it, you 
can try using the author: keyword. To 
look for a document written by your 
boss, Herbert, enter author:herbert in 
the search Þeld. ThereÕs just one catch: 
Spotlight will Þnd only Þles produced by 
programs that save this attributeÑMail, 
iChat, Word, Excel, Pages, Numbers, 
and a few others.

Check the Date  Looking for a Þle that 
was created during a speciÞc time 
period? Spotlight has a handle on 
dates. Typing date:today will bring up 
Þles you created, read, received, or 
opened today. You can also use the 
date: keyword with yesterday and 
tomorrow (for the latter, Spotlight 
restricts its results to iCal events and 
to-do items).

The latest version of Spotlight also lets 
you specify more parameters (whether 
a Þle was created or modiÞed on a 
certain date), as well as enter an exact 
date or a range of dates. For example, 
you can type created:12/25/07 to Þnd 
Þles authored on that date; type 
modiÞed:<11/30/06 to look for Þles 
changed before that date; or type 
created:1/1/06-12/31/06 to locate Þles 
created between these two dates. 
Unfortunately, date: keywords donÕt 
seem to work correctly all the time.

SpotlightÕs other tricks  Better search 
functionality is the main attraction of 
LeopardÕs new and improved Spotlight. 

But it has other clever tricks that may 
come in handy.

Instant Dictionary  Need the deÞnition 
for tarradiddle? Look it up  in Spotlight. 
Whenever you type a word into the 
Spotlight menu, a short deÞnition 
appears in the list of results. Hover 
your cursor over this deÞnition to view 
the full deÞnition in a tooltip.

Program Launcher  Applications now 
appear as top  hits, so you can launch 
them much more quickly. To Þre up 
Safari, type saf in the menu and press 
return.

Amazon, cont.

If the big four music companies would 
license Apple their music without the 
requirement that it be protected with a 
DRM, we would switch to selling only 
DRM-free music on our iTunes store. 
Every iPod ever made will play this 
DRM-free music.
ÑSteve Jobs, Thoughts on Music

I know, youÕre going to bring up AppleÕs 
DRM. Let me ask you a question: who 
do you think wanted DRM on iPods? 
Apple? DonÕt make me laugh. Apple 
built a nice little business selling iMacs 
using the slogan ÒRip. Mix. Burn.Ó They 
would love to keep  building their nice 
little iPod business on the back of 
DRM-free music.

Think about this: If you buy a 32 GB 
Apple iPod touch  from Amazon for 
$472.54, do you think Steve Jobs stays 
awake all night worrying about whether 
you will buy tracks from Apple or from 
Amazon?

If you answered yes, then you 
understand that Apple would be 
delighted to offer DRM-free music for 
the same price as Amazon.
Or even less, since the proÞt selling 
you an iPod can subsidize their on-line 
store.

I personally answered Òno,Ó because in 
my opinion, there are only three threats 
to AppleÓs iPod business: Someone 
will actually out-design a music player 
and make that is actually better 
designed, cell phones will become the 
dominant music players, or someone 
else establishes a DRM standard that 
locks Apple out of playing downloaded 
music. I am not going to worry about 
anyone making nicer music players, I 
think we see what Apple is doing about 
the cell phone business, and now we 
understand what Apple is doing about 
the DRM business: If nobody can 
establish a DRM business, if nobody 
can lock you into one player, then 
nobody can take the music business 
away from Apple simply by getting into 
a back room and doing secret, 
monopolistic deals.

IÕm looking at you, Sony and Microsoft. 
If the whole world has DRM-free 
music, you have to compete with iPod 
by building better music players. Sony, 
at least, has a chance. And if the whole 
world can sell DRM-free music, then 
Amazon and the like would have to 
compete with iTMS by building a better 
music store. Except, of course, they 
donÕt have to compete with iTMS 
because the labels are colluding to 
place Apple at a disadvantage.

ItÕs delightful that for the moment, we 
have a choice of where to buy DRM-
free music. ItÕs wonderful that today, 
we can legally purchase the right to 
listen to a lot of major label music on 
DRM-free MP3s. But letÕs not kid 
ourselves. If the labels break Apple, 
this will not last. The genie will go right 
back into the bottle.

Buy what you like, where you like. But 
remember why things are the way they 
are. Apple is more expensive than 
Amazon because the labels want you 
listening to music on a Zune.

V O L U M E  1 8 ,  N U M B E R  6                                                                              J u n e  2 0 0 8

M a c  H e l p  D e s k ,  I n c  •  S u p p o r t ,  S a l e s ,  T r a i n i n g ,  &  S e r v i c e

PAGE 8 -  ONE MORE THING.. .

http://www.apple.com/hotnews/thoughtsonmusic/
http://www.apple.com/hotnews/thoughtsonmusic/


Dear Steve Jobs, thanks for 
the magnets!
I am deÞnitely one of those people who 
is always the last to know about 
everything, so it comes as no surprise 
that I just discovered a new amazing 
solution to the problem of my apple 
earbuds always hanging off my desk 
while plugged into my mac. So, 
basically, there is a magnet inside the 
earbuds and inside the screen of my 
macbook, and when you put them 
together, they stick! No more hanging 
earbuds that tangle up, or worse, risk 
the wrath of my curious puppy! I know 
this might be a minor solution for 
anyone with the same problem, but I 
hope this helps. I have even included a 
picture for your viewing pleasure!"

Oh, and by the way, this doesnÕt mess 
anything up on either your earbuds or 
your macbook. I made sure to look into 
that with a mac genius buddy of mine!

¥¥¥¥¥
If your eyesight is really bad then you 
should familiarize yourself with the 
accessibility options on OS X. Simply 
holding down the Control key and 
scrolling the mouse wheel will allow 
you to zoom in very quickly.

¥¥¥¥¥

The Phaonmneal Pweor of the 
Hmuan Mnid

The phaonmneal pweor of the hmuan 
mnid. I cdnuolt blveiee that I cluod 
aulaclty uesdnatnrd what I was 
rdanieg. Aoccdrnig to the rsceearh 
taem at Cmabrigde Uinervtisy, it 
deosnÕt mttaer in waht oredr the ltteers 

in a word are, the olny iprmoatnt thing 
is that the frist and lsat ltteer be in the 
rghit pclae. The rset can be a taotl 
mses and you can still raed it wouthit a 
porbelm. This is bcuseae the human 
mind deos not raed ervey lteter by 
istlef, but the wrod as a wlohe. Scuh a 
cdonition is arppoiately cllaed 
Typoglycemia. Amzanig hun? Yaeh 
and you awlyas thought slpeling was 
ipmorantt.

¥¥¥¥¥
Flip Mino, cont.
 I did have some trouble on a windy 
day: While recording a quick video of a 
golf course in San Diego, wind audibly 
mufßed my voice during a few 
moments in the video.

Along with the delete-lock and sounds-
off settings, this Mino has a few other 
tricks up its sleeve. Each of the touch-
sensitive buttons is designed to glow 
only when usable, so as to better help 
people who might not know which 
buttons to press while using this 
camcorder. For example, only the 
zoom buttons glow while recording 
since the other buttons (volume, play/
pause and delete) canÕt function in this 
setting.

Shortcuts built into each button provide 
more functions: Holding the play/pause 
button down will set the playback mode 
to play all videos on the Mino; holding 
the seek ahead or seek back buttons 
while watching a video will fast-forward 
by seconds within that video; pressing 
the record button as the camera starts 
up opens up the settings menu.

In conjunction with the Flip  MinoÕs 
introduction Wednesday, prices of the 
former Flip  Ultra model will drop  to 
$150 for the 60-minute model. The Flip 
Ultra 30-minute model will be phased 
out, as will the Flip  Classic, which will 
cost $130 for a 60-minute unit.

Though the Flip  MinoÕs touch-sensitive 
buttons look great, they arenÕt as 

functional as they needed to be. But if 
you really want a sleek, hip-looking 
gadget, youÕll learn to adjust to these 
new buttons. No matter which Flip  you 
choose, Pure DigitalÕs software 
changes the way people capture and 
share videos, and thatÕs a great thing.

¥¥¥¥¥
Leopard Security 
ConÞguration!(PDF) !
240-page PDF book from Apple, Þlled 
with security conÞguration information 
for Leopard.

¥¥¥¥¥
Thanks for taking the time to read this 
month's newsletter. 

Hope you enjoyed it. If you have any 
comments or suggestions for stories 
(or would even like to write a story ~ 
hint, hint, hint), please send them to 
me at: machelpdesk@tx.rr.com

Feel free to share this newsletter with a 
friend. The newsletter archives are 
located at: http://
www.machelpdesk.com/page6a.html

Y'all come back now, y'hear
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