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A MESSAGE FROM DRI waien Windows wecia piayer fies, and sven

stream media onto the Internet! And, since the player re-

Happy Birthday to me! Oh to be free, single, and over 21! sembles applications like iTunes and QuickTime, you'l
YYYYY feel right at home.
After the Fact AppDelete _
If, for some reason, there is a problem with work we have Free - hitp://reggie.ashworth.googlepages.com/appdelete
completed for you, PLEASE call us within seven calendar ) ) ) .
days. Within that period, we will return, and correct the One of the problems with Mac OS X is that it doesn't
problem. There will be no charge for this service provided really remove all parts of an application when you delete
that the problem can traced directly to our services or it. There's usually a bunch of junk left behind - stuff like
changes we made. preferences and associated documents, which will all
continue to take up space on your hard drive, even
Gotta Problem? We are very good at many things but though they won't be used in the future. AppDelete is a
mind reading isnOtone of them. If you EVER have a free application that will seek and destroy everything
problem with our services, PLEASE call and tell us associated with the application you're deleting.
immediately. Our job is to make it right but we canOto YYYYY
that it you donOfet us know what® wrong. It® difficult to COOL WEBSITES

respond properly when you call us many weeks after our
initial service call to let us know that something wasnOt
done satisfactorily.

Ever wonder what your house is worth? Go to
www.zillow.com to find out. Unfortunately the web site
doesnOwork with Safari (unless youOveupdated to Safari
3.0 beta), so youOlhave to use a different browser (like

[I wrote those words in the December 1996 edition of Firefox or Netscape). Very cool!!!
MacFacts and theyOreas true today as they were back NAVAYAYaYS
|-

thent - Ed] Finance Charges - As you know we accept cash,
¥‘¥¥¥¥ personal and business checks (weOve discontinue
OS X Quick ips accepting plastic). We also offer terms. Our usual term is
Two Must-Have Mac Apps Net 10 days. That means that you have to pay "in full"
within 10 'calendar' days (as opposed to business days).
VLC When you don't pay within that timeframe you are
Free - http://www.videolan.org responsible for paying an additional 1.5% interest on the

unpaid balance per ten day period .
VLC is a free, cross- platform media player that supports
nearly every video and audio format you can imagine. Continue on page 7
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10 ways to get a grip on your
e-mail

Has trying to keep up with your inbox
got you feeling like a hamster on a
wheel, running faster and getting
nowhere? Help is here!

By Anne Fisher

Here is a startling bit of arithmetic: If
you get and send 100 e-mails a day,
that adds up to 24,000 messages
annually, on which you probably spend
an average of 100 workdays. If you
could manage to reduce the amount of
e-mail you send and receive by 20%,
you'd free up 20 workdays a year to
use for other things, like thinking up
new ideas that could help further your
career or, heck, taking a longer
vacation.

So say co-authors Mike Song, Vicki
Halsey, and Tim Burress in a book
called The Hamster Revolution: Stop
Info-Glut and Reclaim Your Lifel
(Berrett-Koehler, $19.95). Song and
Burress are co-founders of a
consulting firm, Cohesive Knowledge
S o I wu t i o n s
(www.cohesiveknowledge.com), that
helps companies cut down on wasted
e-mail; Halsey is vice president of
applied learning at the Ken Blanchard
Companies (www.kenblanchard.com).
Together and separately, they've
coached thousands of employees at
HP, Nike, Oracle, Wells Fargo, Pfizer,
and Procter & Gamble, among others.

And why do these companies care how
much time people spend on e-mail?
Well, time is money. Let's suppose, for
instance, that dealing with your e-mail
sucks up 75 days a year, and one-third
of that time is thrown away on useless
tasks like reading ‘"reply to all"
messages that don't concern you or
figuring out how to answer long,
convoluted questions. Using an
average knowledge-worker salary of
$30 per hour, the authors point out that
the cost of 25 wasted days is about
$6,000 a year per employee - or, from
the company point of view, $6 million
per 1,000 knowledge workers. Yikes!

So how can you cut back on the time
e-mail takes up (not to mention the
aggravation it can cause)? Ten
suggestions that may help:

Send less. Think hard before you use
the "reply to all" and "cc" features, and
use group distribution lists sparingly.
By targeting your e-mails, rather than
spraying them, you'll be more efficient
and effective.

Quit boomeranging. Send 5 e-mails
and vyoull get, on average, 3
responses, most of which aren't
necessary. If you eliminate just 1 in 5
of your outgoing e-mails, you'll
instantly shrink the incoming volume,
and save time on needless back-and-
forth exchanges.

Stop - then send. Before hitting the
"send" button, ask yourself: Is this
information timely, topical, and
targeted? Will it help the recipient do
his or her job better? If not, skip it.

Be polite, up to a point. Not every e-
mail requires a reply, especially if it's
just a routine "thanks!" The authors
recommend that, with the people you
e-mail (and who e-mail you) most
often, you try including an acronym in
the subject line like "NTN" (no thanks
needed) or "NRN" (no reply needed) -
a simple but effective time-saver.

Schedule live conversations. Instead
of sending an e-mail that will initiate a
long back-and-forth discussion, try
scheduling an in-person or phone
meeting instead. You'll often get a lot
more done in less time.

Strengthen your subject lines.
Vague subject lines confuse recipients
and make e-mails hard to locate later.
One-word categories, like "Request" or
"Confirmation,” along with relevant
information like dates or times, add
clarity and context to your messages.

Structure matters. Avoid sending a
wall of words. Instead, start every
message with a greeting of no more
than 8 words. (For example: "That was

an interesting meeting yesterday.")
Then use the ABC method to divide
your e-mail into 3 distinct sections:
Action (stating your purpose),
Background (presenting your key
points), and Close (clarifying the next
steps).

Save purposefully. Searching for an
old e-mail can eat up untold amounts
of time, so be picky about what you
save. Ask yourself: What are the odds
I'll need this information later? Could |
get it just as easily from the Web or
somewhere else? Is it important to
what I'm working on - really? You'l
save less and find more.

File smart. You might have several
overlapping e-mail folders, so "Stuff
from the Boss" could contain anything
from a performance review to a lunch
invitation. Instead, create a smaller
number of folders and label them
according to content (not sender or
some other criterion). You'll file and
find information faster.

Coach or suffer. Alas, sending better
e-mails yourself won't guarantee that
others will follow your lead, unless you
ask them to. "Offer your frequent
senders a few really good tips," the
authors write, "or suffer through their
bad e-mails."
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Apple Launches iTunes Plus

Higher Quality DRM- Free Tracks
Now Available on the iTunes Store
Worldwide

Apple launched iTunes PlusNDRM-
free music tracks featuring high quality
256 kbps AAC encoding for audio
quality virtually indistinguishable from
the original recordingsNfor just $1.29
per song. iTunes Plus is launching with
EMIG digital catalog of outstanding
recordings, including singles and
albums from Coldplay, The Rolling
Stones, Norah Jones, Frank Sinatra,
Joss Stone, Pink Floyd, John Coltrane
and more than a dozen of Paul
McCartney® classic albums available
on iTunes for the first time.

iTunes will continue to offer its entire
catalog, currently over five million
songs, in the same versions as today
N128 kbps AAC encoding with DRMN
at the same price of 99 cents per song,
alongside the higher quality iTunes
Plus versions when available. In
addition, iTunes customers can now
easily upgrade their library of
previously purchased EMI content to
iTunes Plus tracks for just 30 cents a
song and $3.00 for most albums.

OOurcustomers are very excited about
the freedom and amazing sound
quality of iTunes Plus,O said Steve
Jobs, Apple® CEO. OV& expect more
than half of the songs on iTunes will be
offered in iTunes Plus versions by the
end of this year.O

OThisis a tremendous milestone for
digital music,Osaid Eric Nicoli, CEO of
EMI Group. OConsumersare going to
love listening to higher quality iTunes
Plus tracks from their favorite EMI
artists with no usage restrictions.O

With the release of iTunes Plus,
customers can now download tracks
from their favorite EMI artists without
limitations on the type of music player
or number of computers that
purchased songs can be played on.
iTunes is also offering customers a
simple, one-click option to easily

7

upgrade their library of previously
purchased EMI content to the iTunes
Plus versions. EMI music videos are
now also available in iTunes Plus
versions with no change in price.
iTunes Plus songs purchased from the
iTunes Store will play on all iPods,
Mac”™ or Windows computers,
widescreen TVs with Apple TV& and
soon iPhones, as well as many other
digital music players.

The iTunes Store features the world®
largest catalog with over five million
songs, 350 television shows and over
500 movies. The iTunes Store has sold
over 2.5 billion songs, 50 million TV
shows and over two_million movies,
making it the world® most popular
online music, TV and movie store.

See page 6 for a related story
Apple Announces iTunes U

on the iTunes Store
Free Content From Top Universities
Now Available

Apple announced the launch of
iTunes” U, a dedicated area within the
iTunes Store (www.itunes.com)
featuring free content such as course
lectures, language lessons, lab
demonstrations, sports highlights and
campus tours provided by top US
colleges and universities including
Stanford University, UC Berkeley, Duke
University and MIT.

OiTlines U makes it easy for anyone to
access amazing educational material
from many of the country® most
respected colleges and universities,O
said Eddy Cue, Apple@ vice president
of iTunes. OEducation is a lifelong
pursuit and weOre pleased to give
everyone the ability to download
lectures, speeches and other academic
content for free.O

OFromits earliest days, Stanford has
sought to serve the public by sharing
the knowledge generated by our
faculty and students,O said Stanford
Provost John Etchemendy. @ur
partnership with Apple and iTunes U

provides a creative and innovative way
to engage millions of people with our
teaching, learning and research and
share the experience of intellectual
exploration and discovery that defines
our university.O

Created in collaboration with colleges
and universities, iTunes U makes it
easier than ever to extend learning,
explore interests, learn more about a
school and stay connected with an
alma mater. Content from iTunes can
be loaded onto an iPod”™ with just one
click and experienced on-the-go,
anytime, making learning from a
lecture just as simple as enjoying
music.

Apple Updates MacBook Pro

Latest Intel Core 2 Duo Processors,
Memory Up to 4GB and Higher
Performance Graphics Across the
Line

Apple updated its MacBook™ Pro line
of notebooks with the latest Intel Core
2 Duo processors, memory up to 4GB,
and high-speed graphics in a stunning,
lightweight, aluminum enclosure that is
just one-inch thin. The new MacBook
Pro is available in 15-inch models with
a new mercury-free, power-efficient
LED-backlit display and a 17-inch
model with an optional high-resolution
display. All models include a built-in
iSight video camera for video
conferencing on-the-go, Apple®
MagSafe Power Adapter that safely
disconnects when under strain, and
built-in 802.11n wireless networking for
up to five times the performance and
twice the range of 802.11g.

OWithIntel Core 2 Duo performance,
more memory and state-of-the-art
graphics, this MacBook Pro is a
portable powerhouse for creative and
professional users,Osaid Philip Schiller,
Apple® senior vice president  of
Worldwide Product Marketing.O

Continue on Page 7
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Q: | want to be able to log off of the
computer so that my granddaughters
can login using their own passwords
that they use at home. Is it possible?

A: You betcha! Go to the Apple Menu/
System Preferences/Accounts. Click
the lock to unlock. And then the O+
add the account. Enter the appropriate
info. Save and youOredone. Log out of

your account and when you do, youOll

be presented with a LogOn screen.
Select the account you want to log in
to.

Q: Help! 1) Safari crashes frequently
when trying to access anything else
(like Yahoo, for instance) .2) When |
turn the computer on after being shut
down, it will not come back on unless |
hold down the control and shift keys (I
believe | am correct). 3) And recently,
the computer completely shuts down
and then comes back on without any
help from me, and it takes ever so long
to program - it shows a flashing globe
(world) for several minutes, and then it
starts flashing a "?" and an icon of the
"Finder," which takes another several
minutes.

A: You need to
permissions. Here® how:

repair your

1. Launch the Disk Utility Program.
(Applications/Utility/Disk Utility)

2. Select the hard disk you wish to
repair.

3. Click the 'Repair Disk Permis-
sions' button.

4. When prompted, enter password.
5. The repair will start.

6. Quit Disk Utility program when
complete.

The Disk Utility will repair many of
these types of problems. You can run
the ORepaiPermissionsQutility anytime
you want.

Q: | was in Florida, Miami to be
specific. There was chaos all around
me caused by a hurricane with severe
flooding. This is a flood of biblical
proportions. | am a photojournalist
working for a major newspaper, and |
was caught in the middle of this epic
disaster. The situation was nearly
hopeless. | was trying to shoot career-
making photos. There are houses and
people swirling around you, some
disappearing under the water. Nature
is unleashing all of its destructive fury.

Suddenly | saw a woman in the water.
She is fighting for her life, trying not to
be taken down with the debris. | moved
closer . . somehow the woman looks
familiar. | suddenly realize who it is. It
was Hillary Clinton!

At the same time | noticed that the
raging waters are about to take her
under . . forever. | had two options--I
could save the life of Hillary Clinton, or
| can shoot a dramatic Pulitzer Prize
winning photo, documenting the death
of one of the world's most powerful
women.

So here's the question, and please
give an honest answer: Would you
select high contrast color film, or would
you go with the classic simplicity of
black and white?

A: | am very disappointed because |
find this question to be beneath you.
No body uses film anymore. It's all
digital, of course!!

Q: What is Roxio Toast Titanium's
purpose and how does one use it?

A: Toast lets you Oburn@Ds, DVDs,
and now, Blu-Ray disks. While you can
do that in the Finder, Toast give a level
of control that is unsurpassed by just

about any other program in Macdom.
To use, launch Toast. In the Toast
window select the type of disk youOre
creating, Data, Audio, Video, Other, or
Copying a Disk. Drag your content to
the window where it says ODragfiles
and folders hereOWhen youOveadded _
all your content, click the ORecordO
button.

Toast will format the Disk, record your
stuff, verify the recording, and tell you
its done.

Q: My one year old son was playing

with the computer, and he has done

something which | cannot undo. My

Mac screen is zoomed in, and moves

around as | move the mouse. | canOt
seem to undo it.

| have tried:

-restarting computer

-restarting monitor

-new keyboard

-new mouse

-holding down the shift key while
scrolling

I am on a mini mac running OSX
10.4.6

A: Check Universal Access (in System
Preferences). Make sure 'Zoom' is
OFF.

Q: My son recently visited us to see
how his Mother was doing with her
Alzheimer's. We got to talking about
the difficulty in talking to her over the
phone. She may not really recall to
whom she is speaking. A possible
improvement would be by "video-
phone" we thought. but had no smarts
about the system requirements.

| have a G4 using OS10-4 -9 he has a
PC with, | assume a late edition of
Micro Soft .

Obviously | would need a camera. But
thats all | know.

Any suggestions, advice?

Continue on Page 7
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FEATURE PRESENTATION

by James Surowiecki

Technology is supposed to make our
lives easier, allowing us to do things
more quickly and efficiently. But too
often it seems to make things harder,
leaving us with fifty-button remote
controls, digital cameras with hundreds
of mysterious features and book-length
manuals, and cars with dashboard
systems worthy of the space shuttle.
This spiral of complexity, often called
Ofeaturecreep,Ocosts consumers time,
but it also costs businesses money.
Product returns in the U.S. cost a
hundred billion dollars a year, and a
recent study by Elke den Ouden, of
Philips Electronics, found that at least
half of returned products have nothing
wrong with them. Consumers just
couldnOtfigure out how to use them.
Companies now know a great deal
about problems of usability and
consumer behavior, so why is it that
feature creep proves unstoppable?

In part, feature creep is the product of
the so-called internal-audience
problem: the people who design and
sell products are not the ones who buy
and use them, and what engineers and
marketers think is important is not
necessarily what® best for consumers.
Being technically savvy themselves,
engineers love to enhance the
capabilities of a product and give users
more control and more options,
particularly now that, thanks to
digitization, lots of added features donOt
mean lots of added production costs.
The engineers tend not to notice when
more options make a product less
usable. And marketing and sales
departments see each additional
feature as a new selling point, and a
new way to lure customers. Often, the
result is a product like Microsoft Word
2003, which has thirty-one toolbars
and more than fifteen hundred
commands.

You might think, then, that companies
could avoid feature creep by just
paying attention to what customers
really want. But that® where the

trouble begins, because although
consumers find overloaded gadgets
unmanageable, they also find them
attractive. It turns out that when we
look at a new product in a store we
tend to think that the _more features
there are, the better. ItG only once we
get the product home and try to use it
that we realize the virtues of simplicity.
A recent study by a trio of marketing
academicsNDebora Viana Thompson,
Rebecca W. Hamilton, and Roland T.
RustNfound that when consumers
were given a choice of three models, of
varying complexity, of a digital device,
more than sixty per cent chose the one
with the most features. Then, when the
subjects were given the chance to
customize their product, choosing from
twenty-five features, they behaved like
kids in a candy store. (Twenty features
was the average.) But, when they were
asked to use the digital device, so-
called Ofeature fatigueO set in. They
became frustrated with the plethora of
options they had created, and ended
up happier with a simpler product.

It seems odd that we donOtanticipate
feature fatigue and thus avoid it. But,
as numerous studies have shown,
people are not, in general, good at
predicting what will make them happy
in the future. As a result, we will pay
more for more features because we
systematically overestimate how often
weOlluse them. We also overestimate
our ability to figure out how a
complicated product works. A new
study by Katherine A. Burson, a
marketing professor at the University of
Michigan, shows that, when we buy
things like golf balls and digital
cameras, we generally do a poor job of
evaluating our skills, and so get stuck
with unsuitable products. WeOrealso
willing to pay for extra options because
we feel shortchanged if we donOthave
them. But, once we actually have a
product, our patience with all those
features runs out very quickly. Elke den
Ouden found, for instance, that
Americans who returned a product that
was too complicated for them had
spent, on average, just twenty minutes
with it before giving up.

The fact that buyers want bells and
whistles but users want something
clear and simple creates a peculiar
problem for companies. A product that
doesnOhave enough features may fail
to catch our eye in the store. (A cell
phone that doesnOtoffer a Bluetooth
connection, for instance, may be
dismissed as underpowered, even
though relatively few Americans use
Bluetooth headsets.) But a product
with too many features is likely to
annoy consumers and generate bad
word of mouth, as BMW® original
iDrive system did. Intended to give
drivers unprecedented control over
navigation, temperature, and
entertainment through a single device,
it was so hard to use that it has been
described as Oarguably the biggest
corporate disasterO since New Coke.

There is no easy solution to this. You
can try to make simplicity into a selling
point, as Philips has done with its
Sense and Simplicity campaign, or as
Apple has done with the iPod. You can
stratify the market, creating different
products for different skill levels (as in
the market for computer printers),
although that may leave consumers
bewildered at the sheer number of
choices. In theory, the best strategy
would be to make the complex simple,
packaging all the power and the
options consumers think they want into
a design that theyOllfind easy to use.
This is clearly what Apple believes it
will be offering with the iPhone: a
device with a remarkable range of
features, coupled with an uncluttered
touch-screen interface. It wonOt be
surprising if the iPhone succeeds, but it
would be understandable if it failed.
The strange truth about feature creep
is that even when you give consumers
what they want they can still end up
hating you for it.
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DRM: What does it mean to me?
Apple Inc. has announced the launch of iTunes
Plus, a new worldwide portal for the company's
popular iTunes Music Store that will sell only
DRM-ree music. The premium tracks wil go for
$1.29, 30 cents more than most regular songs,
and be encoded at a higher bit rate. But no more
geek talk. Here's what you need to know

Patrick White
What is DRM?

DRM stands for digital rights
management, an all-encompassing
term for the meddlesome scrambling
and inscription systems that control
what you can do with digital audio and
video files. The most common form of
DRM limits the number of times you
can copy a file. Found on CDs and
DVDs, DRM can also restrict the use of
a digital file to a single device or a
single continent. Movie studios and
record labels argue that without DRM,

piracy and file-sharing would run
rampant.
What does the iTunes Plus

announcement mean for me?

With regular iTunes tracks, Apple's
FairPlay digital management system
limits the number of devices you can
use to play a single track to five. And
you can't copy them to non-iPod digital
music player without first converting
the files to MP3 format. At the new
iTunes Plus store, most of the EMI
catalogue will now be available in
DRM-free format for $1.29 a song.
That means you can copy and swap
Queen and Garth Brooks tracks at will.
The DRM-free tracks are also encoded
at a higher quality - 256 kilobits per
second, compared to 128 kbps for
regular tracks. Freddie Mercury has
never sounded so good.

What happens to all the restricted
music | already have in my iTunes
library?

For 30 cents, you can upgrade most
regular EMI tracks to iTunes Plus.
Other record labels are expected to

follow. Until then, unlocked tracks from
the likes of 50 Cent, Shakira and
Green Day will have to wait.

So, not all iTunes songs are now
DRM-free?

That's right. EMI is the sole record
label with tracks on iTunes Plus at the
moment. But there's hope: Apple CEO
Steve Jobs said yesterday that he
expects more than half of iTunes' over
four million songs to be available in
iTunes Plus versions by the end of the
year.

Do any other digital music retailers
sell DRM -free tracks?

The iTunes Store is the world's most
popular site for digital media shoppers,
having sold over 2.5 billion songs, 50
million TV shows and two million
movies worldwide. But a few
competitors have carved out DRM-free
market niches. Both eMusic, the
world's second-biggest online music
retailer, and PayPlay sell DRM-free
MP3 songs and albums.

Last rites for DRM?

Within hours of the launch of iTunes
Plus, digital-rights advocates were
already anticipating the death of DRM.

"We're certainly hoping this is the end,"
said Ren Bucholz, a spokesman for
Electronic Frontier Foundation, a group
critical of restrictions on digital files.
"We've heard more talk about the end
of DRM today than ever in the past,”
he said.

The decade-long history of DRM has
been marked by foibles and
controversy. Digital-rights advocates
say that DRM infringes on property
rights and simply doesn't work, often
citing a DRM system that Sony BMG
once installed on its audio CDs that
made computers susceptible to
hackers.

By partnering with iTunes in a deal to
distribute DRM-free tracks, EMI has

placed pressure on other major record
labels to do the same. "Every record
label is watching this closely," said Mr.
Bucholz.

"They have been artificially controlling
how people use digital files for too
long," he said. "It's a futile task, it's an
expensive task. And it doesn't win you
any customers. Maybe they are finally
realizing that.

Pttt

Did someone say OLeopard?
Leopard is the OcodenameCfor Apple®
upcoming new Operating System 10.5.
Apple CEO, Steve Jobs, recently gave
a more detailed overview during the
World Wide developers Conference.
You can watch the keynote address
buy going to Apple® web site at http://
www.apple.com.

What do you get when you combine a
cellular telephone, an iPod, a

Blackberry or Treo, an internet device
capable of senting/receiving e-mail and
surfing the web via WiFi or the cell
phone carrier, and quite a few other
bits and bobs? 10d call it an iPhone.

Unless youOvebeen living in a cave in
Outer Mongolia for the past six
months, youOveprobably heard (a LOT)
about Apple® upcoming entry into the
cellular phone market. The iPhone is
due to be released on June 29th at 6
pm. Expect very long lines, a lot of
angst, some angry people because the
store ran out of phones, and some very
happy people because they got a new
toy. For a more detailed look, go here -
http://www.apple.com/iphone.
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Finance Charges, cont.

It doesn't matter that your company
has a Net 30 or Net 45, or Net Longer
accounting policy. When your sign the
invoice, you agree to our terms.

Over that last ten years we have been
more than lax as to not only applying
finance charges, but also collecting
them. Mostly we were happy to receive
the original payment and have 'written
off' the interest.

Unfortunately the 'Bank of Mac Help
Desk' is unwilling to continue to let
certain client/friends (usually
companies) blatantly take advantage of
our good nature. So, starting
immediately, any client/friend who fails
include the appropriate finance
charges as noted on their statement
runs the risk of having their credit
privileges revoked. If you continue to
use our services you will have to pay
either OCaston DeliveryCor worse vyet,
Ocashin AdvanceCuntil such time that
you can suitably demonstrate to us that
we should restore your credit
privileges. The moral here is, as with
all your other creditors, pay early to
avoid the interest charges. But when
interest payments do crop upE' render
unto CaesarkE’

¥YYYY
MacBook Pro, cont.

OApple notebooks have always led
the industry in innovation with features
like built-in 802.11 and the MagSafe
Power Adapter, and now the industry®
first 15-inch LED-backlit display is
another step toward completely
eliminating mercury from our displays

Every MacBook Pro model includes an
Intel Core 2 Duo processor with 4MB
of shared L2 cache, an 800 MHz
frontside bus and 2GB 667 MHz DDR2
SDRAM memory, running professional
applications like Final Cut Pro” 6 and
Logic® Pro 7 more than 50 percent
faster than the original MacBook Pro
with  Core Duo. Delivering more
realistic graphics for animation and
gaming, every MacBook Pro now

includes the state-of-the art NVIDIA
GeForce 8600M GT and is more than
50 percent faster than the original
MacBook Pro with Core Duo.**

The MacBook Pro® lightweight,
aluminum enclosure is just one-inch
thin and is available in three models:
22 GHz and 24 GHz 15-inch
MacBook Pro models, and a 2.4 GHz
17-inch MacBook Pro model. The new
15-inch MacBook Pro models feature a
brand-new, power-efficient LED-backlit
display and are the first of Apple®
notebooks to transition to LED
backlighting as part of the company®
effort to eliminate the use of mercury in
its products. The 17-inch model now
offers a new optional 1920-by-1200
high-resolution display, providing over
30 percent more screen real estate
than the standard 1680-by-1050
display.

Designed for mobile professionals, the
MacBook Pro includes a built-in iSight
video camera for video conferencing
on-the-go, Apple® MagSafe Power
Adapter that magnetically connects the
power cord to the MacBook Pro and
safely disconnects when under strain,
and the latest generation of 802.11n
wireless networking for up to five times
the performance and twice the range of
802.11g. Every new MacBook Pro also
includes built-in 10/100/1000 BASE-T
Gigabit Ethernet for high-speed
networking, Bluetooth 2.0+EDR
(Enhanced Data Rate), a FireWire”
800 and a FireWire 400 port, a backlit
illuminated keyboard, an ExpressCard/
34 expansion card slot for expansion
solutions such as 3G wireless
networking, and a DVI video output to
connect up to a 30-inch Apple Cinema
HD Display.

The MacBook Pro comes with iLife”
006,the next generation of Apple®
award-winning suite of digital lifestyle

applications featuring iPhoto™” ,
iMovie” HD, iDVD", GarageBand?®
and iWeb2 The MacBook Pro also

comes with the latest release of the
world@ most advanced operating
system, Mac OS™ X version 10.4.9

Tiger, including Safari#, Mail, iCal’,
iChat AV, Front Row and Photo Booth.
Pricing & Availability

The new MacBook Pro models are
now shipping and are available
through the Apple Store”

(www.apple.com), Apple® retail stores
and Apple Authorized Resellers.

Pttt

Video - Phone, cont.

A; What you need is an iSight camera
and the iChat software that is part of
OSs X.

Go here for iSight info - http://

www.amazon.com/Apple-iSight-

Conferencing-Autofocus-M8817LL/dp/
B00020ZXG0

Go here for info on iChat - http://
www.apple.com/macosx/features/ichat/

Pttt

Thanks for taking the time to read this
month's newsletter.

Hope you enjoyed it. If you have any
comments or suggestions for stories
(or would even like to write a story ~
hint, hint, hint), please send them to

me at: support@machelpdesk.com

Feel free to share this newsletter with

your 300 closest friends.® The
newsletter archives are located at:
http://www.machelpdesk.com/

page6a.html

Y'all come back now, y'hear.

Mac Help Desk,

Inc ¥ Support, Sales,

Training,

& Service
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