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A MESSAGE FROM DRU

Well, its finally here! The iPhone. Read about it in
Opinions and Product Reviews.

¥¥EAY
Speaking of phones...PLEASE call the office first when
youOreattempting to reach me. If you get the answering
machine, leave a message...THEN call the cell phone!

Y¥XYY

Come find out what all the hubbub is all about. Apple
Corps of DallasOmain meeting on Saturday, July 14, is
OEverythingrou Ever Wanted to Know about the iPhone,
But were Afraid to AskO Meeting starts at 10 am. Its
FREE and kids are welcome. Richardson Civic Center,
Hwy. 75 @ Arapaho. Oh, and weOlhave iPhones for you
to touch, feel, and play with, too!

Y¥X¥Y
iPhone Quick ips

Use the iPhone to find free wireless while
traveling

This one seems obvious to me, but it's important enough
to share. | am happy that my iPhone provides internet
access anywhere in my city (San Diego), but of course,
it's slow compared to my cable modem at home.
Traveling around town and in other cities, | yearn for a
faster connection.

So, let's say that I'm in a neighborhood that I'm not
familiar with. | ask somebody nearby what the local zip
code is (let's say, 92116), and then | go to the Maps
widget on my iPhone. | type in Owifi921160and then hit
Search. Up will pop up a whole array of (usually) free

wireless networks - coffee shops, libraries, book stores.
Alternatively, | can just search for a Starbucks in the area,
and then walk across the street to the coffee shop that
Starbucks is trying to drive out of business. The
competitor will always have free wireless, while Starbucks
never does. :-).

If I'm really stranded, far away from any obvious wireless
access, | can just look around for a large condo complex
and park in Visitor's Parking. There are usually at least a
dozen wireless networks within range, and several won't
be locked.
*kkkk

[robg adds: The Maps widget is definitely one of the
iPhone's "why didn't anyone else think of this?" features;
it's the one I've probably used most since getting the
iPhone a week ago. No more fumbling to find some
place's name or phone number while driving; pull over,
tap a few letters into Maps, and you get not just a map
but full contact information for most any place.]

¥¥¥¥Y
We had some stuff For Sale last month, and 1Omhappy to
report that the Powerfile CD Jukebox and the Powerbook
G3 Wallstreet laptop both sold! But IOvestill got some
stuff. | have 3 musical keyboards - A Roland E-200, a
Roland Rhodes 660, and a Roland Rhodes 760. A two-
tiered stand. A sustain pedal. And a (just found)
Powerbook 5300. All these items can be had at
unreasonable prices (unreasonably low, that is). Call me
at the office for a demo or if you want to purchase an

item.
paaad
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Address Book Tips

The Mac OS X Address Book is a neat
little application that is often under-
appreciated. As a seemingly boring
application it has loads of features that
are overlooked by most users. While
useful on its own for organizing your
contacts, Address Book's real power is
that it works with so many other
applications. Here are a few tips to
save you time and let you make the
most of Address Book.

Add Contacts
Bookmarks

If lots of your contacts have their own
web sites, you might be interested to
know that you can automatically add
these to your Safari bookmarks bar.
Open up Safari go to the Preferences
(in the Safari Menu). In here click the
Bookmarks tab and check the box that
says "Include Address Book" in the
Bookmarks Bar. Now a new folder will
appear at the far left of your
Bookmarks bar. In here will be the web
sites of all you contacts who have a
home page set in their Address Book
entry.

to your Safari

Chat to your Contacts

Address Book integrates quite well into
iChat, the Mac OS X instant
messenger. If a person in your Address
Book is online and using iChat, a little
green dot will appear next to their
picture. Clicking on the dot will open up
iChat, where you can start a new
conversation with the person.

Put your Contacts in the Spotlight

In Address Book, select which contact
you want to search, and from the
Action Menu (looks like a cog, located
in the top left) choose "Spotlight
[name]". The spotlight window will pop
up, and show documents, photos, iCal
events, mail messages and iChats
related to this person. This is one of
my favorite features of Spotlight - it
allows you to use it as a personal
organizer and links together Address
Book, iCal, Mail and iChat.

If you don't have Address Book open,
you don't need to bother opening it up

to Spotlight search someone. Simply
type their name into Spotlight for the
same results.

Moreover, Spotlight remembers files
that people have sent you. When
searching for one of your contacts,
Spotlight will list any files they sent as
attachments to you, providing you
received them in Mail.

Highlight Groups
If you hold down the Option key while
you are viewing a contact, all the
groups that they are in are highlighted
in a lovely yellow.

Get Directions

You can easily get a map of a person's
address using Address Book. Just click
on their address and choose "Map Of"
from the menu that appears. This will
load up Safari (or your default browser)
with a MapQuest map which allows
you to get directions to and from the
address. If you prefer to use Google
Maps or Google Earth to view a map

(or satellite image) of a person's
address, there is a Google Maps

Plugin available.

Merge two contacts

If somehow you end up with two
entries in your address book for the
same person, you can easily merge
the two. Select the two entries by
clicking on one in the list and then
Command- clicking on the other. Now
click on the Card menu and choose
"Merge Selected Cards". If you have a
huge contact list and you suspect
some duplicate entries, you can also
choose "Look for Duplicate entries"
from the Card menu.

Large Type

If you want to read a person's phone
number off the screen while dialing it
across the room, you can make it
display in large numbers across the
screen. To do this, click on the number
and choose "Large Type" from the
pop- up menu.

Address Book Sharing
If you want to share your address book
(for example with your family or

REINEORMATION

secretary) you can do so providing you
have a .Mac account. Open up
Address Book and go to the
Preferences (in the Address Book
Menu). Click on the Sharing tab and
check the box titled "Share your
Address Book". Now click the plus icon
to add people from your address book
who have a .Mac account. People will
only be allowed to view your address
book, but if you select the "Allow
Editing" option they will be able to
make changes too.

Using vCards

In reality, most people don't have .Mac,
so the standard way to share contacts
is using vCards. A vCard is a file
containing a contact's information that
you can attach to an email and send to
whoever you want. Luckily, vCards
work really well with Address Book.

To create a vCard for a specific
contact, select them from the list and
right- click (Control- click) on their
name. From the pop- up menu choose
"Export vCard...".

To create a vCard that contains the
information for all the people in a
certain group, select the group you
want from the list, right- click on it and
choose "Export Group vCard...".

If you receive a vCard from someone
else as an email attachment, you can
add it to your address book in a couple
of ways. If you received it in Mac OS
X's Mail application, simply drag it from
the email message across to Address
Book. If not, save it to your Hard Drive
and then choose Import vCards
(Command- O) from the File Menu in
Address Book.

Make Your Own Card

It can be quite useful to create an entry
for yourself in Address Book as it is
used for things like Autofilling forms in
Safari. To do this, create a card as
usual and fill it with all your information.

Continue on Page 7

Mac Help Desk,

Inc ¥ Support, Sales,

Training,

& Service



http://www.briantoth.com/addressbook/
http://www.briantoth.com/addressbook/
http://www.briantoth.com/addressbook/
http://www.briantoth.com/addressbook/

VOLUME 17,

PAGEL3 ~ NEWSL

NUMBER 7

July 2007

ATT Activates over 1 Million iPhones

According to reports leaked to
waitingforiphone.com, ATT Mobility has
fulfiled over 1 million iPhone
activations since the device was
launched in the US on June 29th. This
news comes from a full- time staffer in
ATT Mobilty® Commerce Group who
chose to remain anonymous. Wall
Street analysists have placed initial
iPhone sales between 500,000 -
750,000 units. First week sales of over
1 million would cement the iPhone as
Apple® fastest selling new product,
and one of the hottest new technology
gadgets in history.

Since the iPhone launch, ATT has
come under some criticism for an
inconsistant activation experience. A
vocal group of iPhone purchasers have
had to wait up to 3 days to get a fully
functional iPhone. The home activation
of a million handsets, a first for the
cellular industry, would be a
remarkable achievement despite the
negative news.

OApplehas been a pain to work with,0
the ATT source was quoted to say.
OThey were so secretive about the
iPhone they only released the final
activation APl to us the day of the
launch. Most people didnOteven know
they were activating through ATT with
iTunes and not through Apple.O

Rumor speculates that an
announcement of European carrier(s)
have been delayed until Apple
confirms iPhone sales have past the 1
million mark. If true, the launch date for
iPhone in the UK, Germany, and
France could be announced as soon
as today. Vodaphone, Orange
Wireless, and 0O2 have all been
rumored to be potential European
partners.

Also of interest, a new rumor that a 3G
capable iPhone may not be available
for the initial European release would
call into question the viability of the
handset into more mature cellular

markets and may raise new concerns
about the industry@ network
investment.

Olfi®ma carrier right now, whether 1Ove
got the iPhone or not, IOm worried
about my infrastructure,O an industry
expert was overheard to say.

Apple iPhone Sold Out at Most
Stores After Four Days

Apple Inc. ran out of iPhones at more
than half its stores less than a week
after introducing the combination iPod
music player and handset in the U.S.

Buyers emptied outlets in 10 states,
with 95 of 164 stores reporting sellouts
last night, according to Apple's Web
site. Cupertino, California-based Apple
started selling two models of the
iPhone, priced at $499 and $599, on
June 29.

Shoppers may have taken home as
many as 700,000 iPhones over the
weekend, Goldman Sachs Group Inc.
analyst David Bailey has estimated,
twice his initial projection. Chief
Executive Officer Steve Jobs has
sought to use the connection to the
iPod business, which pulls in about
$10 billion in revenue a year, to reach
his goal of selling 10 million phones in
2008.

Apple's stores in Hawaii, Michigan,
Minnesota, Nebraska, Nevada, New
Hampshire, Oklahoma, Rhode Island,
Utah and Washington sold off their
allotment of phones yesterday, leaving
buyers to check with AT&T Inc. Apple
lists whether stores are out on its Web
site.

AT&T sold out of the phone in almost_
all its 1,800 stores, with Ojusa handfulO
of locations keeping the handset in
stock, spokesman Mark Siegel said in
an interview today. San Antonio-based
AT&T is the exclusive wireless service
provider for the device. IPhone users
need to sign up for a two-year contract.

The iPhone broke AT&T's opening-
weekend records, selling more in three

days than phones such as Motorola
Inc.'s Razr did in their first month,
according to spokesman Michael Coe.
Siegel declined to give specific sales
figures for any of the devices.

Y¥NYY
Pssst! Leopard's only twelve
weeks away, in case you got
distracted recently...

| thought I might mention while the
iPhone aftereffects are still being felt
(and anyone who can type is offering
their review - good/bad but never
indifferent!) that we are only twelve
weeks (give or take a week) from
Leopard's official release.

So while everyone's yada yada-ring
about the iPhone the Cupertino elves
must be putting the finishing touches to
the next feline that will excite the tech.
community which we can all join in - no
matter where we live, and which telco
we're signed up for.

Then watch the Apple nay-sayers truly
come out of the woodwork, because
the iPhone was merely the appetizer!
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Q: How do | delete individual websites
from my Favorites (Bookmark) list?

A: Depends on your web browser. In
Safari - Click on the OShow All
BookmarksQicon [it looks like the 10
Commandments] and then drag the
bookmark to the Trash. In Internet
Exploeder Explorer go to the Windows
Menu and select OFavorites@hen drag
the web site you want to delete to the
Trash.

Q: When | open VNC it only shows
EMAC as the server. We transferred
everything to the G4 and shut down
the EMAC.

A: You need to reconfigure the VNC
program to show the G4 as the server.
Then your client Mac will see the G4.

Q: I just bought a refurbished iBook. |
shut it off and | canOtget it to come
back on! Any suggestions?

A: Have you tried the Off/On
switch? e« Make sure that you hold
down the power switch for approx. 3
seconds. Otherwise it won't work.

If that doesn't work, remove the battery
for about 1/2 hour. That'll reset the
Power Management Unit. Then put the
battery back in and try to start it.

Q: I have an EYE TV connected to my
computer. Although the signal is fine
on low number channels it fairs poorly
as they go higher. | have an amplifier
on the line but it's a hundred feet away.
Next thought is put the EYE TV down
by the amplifier and run 100 ft of USB

cable. Specs say USB only good for 15
ft. Any suggestions and or vendors?

A: See here - http://www.usbcable.com
Click on Connect up to 5 (16') cables

in series to extend your USB device
up to 80 feet!

Q: My monitor is about to die. It doesn't
actually spark or | don't see a visible
spark. It is more of a pop. Is there a fire
hazard as well? Even in the short
span of typing this it has happened
about 20+ times and that is just couple
of minutes. And now the pops are
closer in succession as well. Hmmm
what® the cost of monitors these
days?

A: Yes, it could be a fire hazard.
There® a lot of high voltage inside your
monitor. Very dangerous! But the good
news is is the cost of LCD monitors
has dropped like a stone over the past
few years. Its fairly easy to acquire a
150LCD monitor of under $100 and a
190 LCD for under $200.

Q: | can not empty the trash. | have
tried everything and nothing is working.
The message | get is that the file is in
use. Some of the files, if not all, are
empty folders in the trash. They can't
be in use.

A: Try emptying the Trash while
holding down the OPTION key. This
will Oforce emptytbe Trash.

Q: | tried to start up my Macintosh
(Macbook Prro) and at startup, it
showed me a blinking folder icon with a
question mark in the middle of it. |
read the troubleshoot guidelines on the
internet from another computer and
tried to start up the laptop with the
installation disk inside. However, when
I run disk utility, the hard drive icon for

my computer does not come up. It
only shows the icon for the system
installation disk. | tried reinstalling OS
X but that didn't work either because
the installer did not recognize my hard
drive as a viable destination point.
Also, my laptop occasionally (but not
always) makes a clicking noise in the
bottom left corner below the keyboard.
I'm not sure if this is related or not.

Do you have any ideas what the
problem might be and how | can fix it?

A: Sounds like you might have a bad
hard drive. If your Mac is still under
warranty (and it should be), take it to
your local Apple Retail Store and they
should replace the drive under
warranty.

Q: | am wanting to buy a new Macbhok
Pro when Leopard (Mac OS X 10.5)
comes out [in October - Ed]. My
guestion is - | want to run Boot Camp
asap but if | install it on my current Mac
and then when | upgrade would | need
to buy a new Vista disk?

A: No. The Mac partition and the
Windows partition are separate on the
hard drive. So updating one will not
impact the other.

Q: | can no longer move icons or files
on the desktop. What do | need to do
to reinstate this?

A: Two things to try -

1. Repair Permissions - Go to
Applications/Utilities/Disk Utility. Click
on your hard drive in the left hand
window. Click the 'Repair Disk
Permissions' in the right hand window.

2. Zap the P-RAM - Restart while
holding down the APPLE + OPTION +
P + R Keys. Hold them down until the
Mac chimes 3 times. Then release.
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| hate to admit it, Steve, but
you've got the iPhone just
about exactly right...

by Guy Kewney

Two weeks after the iPhone virus
started spreading, the verdict has to be
that Steve Jobs has got it right.

The trick with launching a new phone
is "keep it simple". He's done that. No,
this is not the phone | want, and
neither is it the right MP3 player, but it
will be a success, and that success will
grow as new variants appear - like the
3G version. | think the key to its
success will be the fact that this is not
a 3G version.

Start off from the iPod, and think back
to the Motorola ROKR phone and
October 2005. At that time, the
guestion marketing people were
struggling with was: "How can we
make a phone which is as good as the
iPod at playing music?"

The obvious trick was to build the MP3
player into the phone - a ploy with a
long history (I think my first MP3 phone
was a Samsung, nearly seven years
ago) and a lot of casualties. The ROKR
was the first attempt to build not just
any old MP3 player, but a real iPod into
the phone.

It failed for reasons which have to
include the fact that the ROKR was not
a good phone, and it was an even
worse iPod. Actually, it wasn't an iPod
at all, it was a very ordinary Motorola
phone with the ability to interface to
iTunes.

The Steve Jobs magic was let loose on
itt and it simply burned up and
disappeared. Even his legendary
demonstration skills failed when he
tried to take a call while it was playing
music. And it didn't have enough
capacity for music, and it didn't have
enough battery life - but above all,
what people want to be seen with is
the iPod - that "perfect thing" which
transformed the world of music.

So the iPhone went the other way
around. Instead of putting the iTunes
engine into a phone, Apple put the
phone into an iPod. It's a brilliant
example of the "keep it simple, stupid”
principle - if you are going to innovate,
make it a small incremental step. Don't
introduce five new features at once.

And the small, incremental step was
not the phone. That's typical Steve
Jobs magic "Watch my fingers
carefully!" says the stage magician.
What he's really doing is something
entirely different...he's re-designing the
iPod user interface.

If Apple had announced that it was
abandoning the spin-wheel for the
iPod, and had just launched iNew iPod
there's a real chance it would have
gone down like New Coke did. People
understand the iPod. They can scroll
through their songs with their hands in
their pockets, or while running or in the
dark. Why change?

The short answer is because the
Walkman phone was a success.

I think that initially, the Apple
consensus was that it was perfectly
possible to simply add phone

commands to an iPod, or add iPod
functions to a phone. ROKR showed
this was not all that easy. And, at the
same time, the Sony Ericsson
Walkman range showed that people
did prefer to carry just one dual-
purpose device, rather than a player
and a phone.

The thing is, the controls that work
really well for driving a music player
aren't very good for texting; they're not
intuitive for operating a web browser,
and they really aren't versatile enough
for doing all the other control settings
and phone number entry functions that
a good phone simply has to be able to
do. So a spin-wheel phone was
probably not a great idea.

The ordinary mobile with play, pause,
FF, and skip had been done. | think

Sony Ericsson has done it about as
well as it can be done. If Apple went
down that route, all it'd have would be
another Walkman, with an Apple logo
on it. It wouldn't be an iPod.

A nasty dilemma, isn't it? If you fix the
iPod Ul (user interface) so it works for
phone users, you risk alienating the
faithful iPodders; if you borrow the
phone Ul for the iPod you produce a
fake Walkman.

There's another problem. This phone
has to work for the networks, and the
networks need a phone that people will
keep switched on. Rigorous studies
show there's a direct relationship
between how many bars you have on
your battery indicator and how many
calls you'll make. When the battery
indicates less than half full, people
start to turn the thing off to save power.

That's a disaster for the networks. Not
only are people no longer making calls
but, even worse, they can't receive
them. "Termination charges" are where
the networks make more than half their
money - they get a payment for every
call their customers answer. Phone
switched off? No termination charge.

The new iPhone user interface is the
real trick. It's a typical Apple invention,
making control of a cyberdevice easier,
more intuitive, and it works well. But,
because it's called an iPhone,
everybody knows it's an iPod. The
phone is what you focus on, and never
notice that what's really happening is
that the old iPod is no longer in the
magician's hands, and the new one
has been smuggled onto the stage. A
wave of the hands and <poufl/> - cries
of "oooh!" and "aaaah!" and "It's an
iPhone!"

Now that we know it works, Apple can
refine it. It can sort out the network
(AT&T problems are a great test bed)
and it can upgrade the wireless (GPRS
or EDGE is hopeless for a web phone),
and can make sure it gets the battery
life right.

Continue on Page 7
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The iPhone Matches
Most of Its Hype

By David Pogue

Talk about hype. In the last six months,
Apple® iPhone has been the subject of
11,000 print articles, and it turns up
about 69 million hits on Google.
Cultists are camping out in front of
Apple stores; bloggers call it the OJesus
phone.O All of this before a single
consumer has even touched the thing.

So how is it?

As it turns out, much of the hype and
some of the criticisms are justified. The
iPhone is revolutionary; It@ substance;
it®@ style. It does things no phone has
ever done before.

Unless youOve been in a sensory-
deprivation tank for six months, you
already know what the iPhone is: a
tiny, gorgeous hand-held computer
whose screen is a slab of touch-
sensitive glass.

The $500 and $600 models have 4
and 8 gigabytes of storage,
respectively - room for about 825 or
1,825 songs. (In each case, 700
megabytes is occupied by the phone®
software.) That® a lot of money; then
again, the price includes a cellphone,
video iPod, e-mail terminal, Web
browser, camera, alarm clock, Palm-
type organizer and one heck of a
status symbol.

The phone is so sleek and thin, it
makes Treos and BlackBerrys look
obese. The glass gets smudgy - a

the Home page, arrayed with icons for
the iPhone® 16 functions.

YouOve probably seen Apple® ads,
showing how things on the screen
have a physics all their own. Lists
scroll with a flick of your finger, CD
covers flip over as you flick them, e-
mail messages collapse down into a
trash can. Sure, it@ eye candy. But it
makes the phone fun to use, which is
not something you can say about most
cellphones.

Apple has chosen AT&T (formerly
Cingular) to be the iPhone® exclusive
carrier for the next few years, in part
because the company gave Apple
carte blanche to revise everything
people hate about cellphones.

For example, you donOtsign up for
service in a phone store, under
pressure from the sales staff. You will
be able to peruse and choose a plan at
your leisure at home, in the iTunes
software on your computer.

Better yet, unlimited Internet service
adds only $20 a month to AT&TG
voice-plan prices, about half what
BlackBerry and Treo owners pay. For
example, $60 gets you 450 talk
minutes, 200 text messages and
unlimited Internet; $80 doubles that
talk time. The iPhone requires one of
these voice-and-Internet plans and a
two-year commitment.

On the iPhone, you donOtcheck your
voice mail; it checks you. One button
press reveals your waiting messages,
listed like e-mail. There® no dialing in,
no password - and no sleepy robot

sleeve wipes it clean - but it doesnOt intoning, O¥u...have...twenty...oneE

scratch easily. IOvewalked around with
an iPhone in my pocket for two weeks,
naked and unprotected (the iPhone,
that is, not me), and there® not a mark
on it.

But the bigger achievement is the
software. It@ fast, beautiful, menu-free,

messages.O

To answer a call, you can tap Answer
on the screen, or pinch the microscopic
microphone bulge on the white earbud
cord. Either way, music or video
playback pauses until you hang up.
(When youOrelistening to music, that

and dead simple to operate. You canOt pinch pauses the song. A double-pinch

get lost, because the solitary physical
button below the screen always opens

advances to the next song.)

Making a call, though, can take as
many as six steps: wake the phone,
unlock its buttons, summon the Home
screen, open the Phone program, view
the Recent Calls or speed-dial list, and
select a name. Call quality is only
average, and depends on the strength
of your AT&T signal.

E-mail is fantastic. Incoming messages
are fully formatted, complete with
graphics; you can even open (but not
edit) Word, Excel and PDF documents.

The Web browser, though, is the real
dazzler. This isnOsome stripped-down,
claustrophobic My First Cellphone
Browser; you get full Web layouts,
fonts and all, shrunk to fit the screen.
You scroll with a fingertip N much
faster than scroll bars. You can double-
tap to enlarge a block of text for
reading, or rotate the screen 90
degrees, which rotates and magnifies
the image to fill the wider view.

Finally, you can enlarge a Web page -
or an e-mail message, or a photo - by
spreading your thumb and forefinger
on the glass. The image grows as
though it®@ on a sheet of latex.

The iPhone is also an iPod. When in its
U.S.B. charging cradle, the iPhone
slurps in music, videos and photos
from your Mac or Windows PC.
Photos, movies and even YouTube
videos look spectacular on the bright
3.5-inch very-high-resolution screen.

The Google Maps module lets you
view street maps or aerial photos for
any address. It_can provide driving
directions, too. It@ not real G.P.S. - the
iPhone doesnOtactually know where
you are - SO you tap the screen when
youOre ready for the next driving
instruction.

Continue on Page 7
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Address Book, cont.

Once you are done, choose "Make
This My Card" from the Card menu.
You will notice that your icon in the list
changes and your photo now has "me"
written in the corner. Now you can
export your vCard using the method
above to send your contact details to
everyone in your address book.

Restrict Private Information

If you don't want to share all of your
contact information with everyone you
send your vCard to, you can choose to
keep certain parts private. Go to the
Address Book Preferences and check
"Enable Private Me Card". Now when
you edit your own card, you can use
the check boxes to choose which
information is exported as your vCard.

Printing Envelopes

You can print an envelope addressed
to a contact by choosing Print from the
File menu with the chosen person
selected. In the print dialog choose
Envelopes from the Style pop-up
menu. As an interesting quirk, Address
Book will address the envelope to
everyone in the household if you have
specified a spouse or child in the
person's entry.

YXNYY
iPhone, cont.

But how@ this for a consolation prize?
Free live traffic reporting, indicated by
color-coded roads on the map.

Apple says one battery charge is
enough for 8 hours of calls, 7 hours of
video or 24 hours of audio. My results
werenOtquite as impressive: | got 5
hours of video and 23 hours of audio,
probably because | didnOtturn off the
phone, Wi-Fi and other features, as

of electronics to come along in years. It
does so many things so well, and so
pleasurably, that you tend to forgive its
foibles.

In other words, maybe all the iPhone
hype isnOhype at all. As the ball player
Dizzy Dean once said, OltainObragging
if you done it.O

Opinion, cont.

And when all that's done, you release
the 3G phone.

| dare say several European networks
would sell the current iPhone, even
though it needs EDGE wireless to be
even slightly acceptable, and there's
very little EDGE in Europe - they
would just like to be able to put it on
their advert pages! But for serious
numbers, that won't work. | don't know
a single European carrier with spare
data capacity on their 25 G data
networks; and the iPhone is a
potentially huge data pump.

But right now, most European carriers
have far more 3G data capacity than
they can find a use for.

Probably (say analysts), the problem
will catch up with them in two years. As
soon as the market find a Kkiller
application for mobile data, the spare
capacity will become a shortage. There
are plans which may be able to deal
with that in a couple of years. Right
now, they don't have to worry about 3G
capacity, but they do need a successful
3G phone that will generate revenue
there. It may not be profitable revenue,
but in a fire sale, any price is better
than giving it away free.

By the time the shortage of handsets
eases in North America (looks like a

Apple did in its tests. In practice, youOll few months from now) the 3G phone

probably wind up recharging about
every other day.

So yes, the iPhone is amazing.

In version 1.0, the iPhone is the most
sophisticated, outlook-changing piece

will be ready; there's no need to launch
the current model anywhere except on
AT&T and Cingular.

| hope Apple does sort out the digital
rights management issue. There are
problems with some of the music

studios, true, but overall iTunes
FairPlay has been a winner, and
there's no credible competition. Let's
hope that the restrictive DRM on the
iPhone is a "proof of concept" for
people who think they need it, rather
than a pointer to where Apple is taking
downloads - otherwise, recorded
music could hit the buffers (Maybe, it
will, anyway?).

But at this point, it really does look like
the innovation of putting a GSM
wireless into the box as an excuse for
updating the spinwheel, has worked.
The faithful have loved it, and the
phone users seem to understand it.

And even if demand does go soft in
North America in September, and
Apple has to ship 100,000 odd units
into other markets, it won't change
anything. At about 10,000 units per
country, it won't spoil the market for the
Real Thing, which will be around in
January. And long before then, we'll
know which European networks are
carrying the iTunes traffic.

Thanks for taking the time to read this
month's newsletter.

Hope you enjoyed it. If you have any
comments or suggestions for stories
(or would even like to write a story ~
hint, hint, hint), please send them to
me at: support@machelpdesk.com

Feel free to share this newsletter with a
friend. The newsletter archives are
located at: http://
www.machelpdesk.com/page6a.html

Y'all come back now, y'hear.
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